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'MA. (Electronic Media Journalism)

Sub}edCode EM}
CourseCategory o o
CC : Compulsory Core Course "
CE: CoreE.lectxve

Dis. : stsertatxon
PR]:ProjectWork =~
Contact Hours Per Week

L. Lecture o

T “Tutorial

P : Practicals _‘ v

Scheme of Examination

1. Fach theory paper FoSE shall carry 100 marks. The EoSE will be of 3 hourse
duration. Part ‘A’ of the theory paper shall coutain 10 Short Answer Questions of 20
marks, based on knowledge, undersianding ahd applications of the topics/texts
covered in the syllabus. Each question will carry two marks for correct answer.

Part ‘B of paper will consist of four questions (with internal choice) ot 20 marks-each.

-

Course Structure : N
The details of the courses with code, title and the credits assigned are as giver below.

Eligibility :

Eligibility for admission in M.A. (Electronic Media Journalismj is first bachelor degree in
any discipline from a recognized university with 2 minimum of 50% marks. Reservation of
seats/relaxation of marks for different categories will be given as per university rules.

Suiigms for MA(EM]) 21820 L




Umversﬁy of Ra;asthan, Jaipur

MA. (ELECTRONIC MEDIA ]OURNALISM) Syﬂabus

Semester Scheme 2018—20

! T
Sr. ' Sélgie:i Course Title § g '§

| og| ¢

FIRST SEMESTER -

1 | EMJ101 News Concepts and Reporting Techniques 1 CC 06
|2 EMJ 102 | Photo Journalism 1 cc 06
3. |EMJ103 | Writing for Media {cCcl 06
4 EMJ 104 . Comemporary India CE 06
5 EM] 105 Hish:ryof}omnahsm o CE 06
| 6 EM] 106 | Introdwchon to ]oumahsm and Mass Communication .CE | - 06
IR I .
{ SECOND SEMESTER .
"1 EMJ201 | Radio Journalism & Production ccl| 06
2 |EMJ202 | Media Laws and Ethics cC| 06
'3 | EMJ203 | Photojournalism (Practical) . cC| 06
L4 EM] 204 Television Journalism - CE 06 .
'5 | EMJ205 | Evolution of Broadcasting inIndia. ... .. / -4 CE 06 :
6. |EMJ206 | Computer Applications in Media . . . . . . CE| 06
3 - | THIRD SEMESTER T
B EMJ 301 | Television Production "I'heory CcC 06
2 | EMJ302 | Television Production Practical CC i 06
3 | EMJ303 | Radio Production (Practical) cC 06
4 EMJ 304 | Human Rights and Media CE| 06
5 | EMJ305 | Electronic Media Management ' CE 06
6 EM]J 306 Communication Research 1 CE 06
| —
, FOURTH SEMESTER
1 EMJ401 | New Media cc| o6
‘2 |EMJ402 | Cinema Studies ' CCl 06
P 3 EM] 403 Dissertation / Documentary cC 06
L 4 EM] 404 Adverbsmg and Marketing Commumcatxon : CE 06
5 EM] 405 Public Relations and Corporate C ommumuahon ‘ ! 'CE | 06
{[L6 EMJ 406 - ;-Development Communication LEE - 06

egxstrar

L, C R ksﬁ?m&musmx

I.::‘.Wj .", E ,\

5

STY

[



MA ( Electronic Medla }oumahsm)
Syllabus for 2018-20

Unit-1

Meaning, Detmmon and Concept of News, News Value; News elements, Type of News - Hard
and Soft News, News Sources, Qualities of a good Reporter; challenges and responsibilities,
Types of reporters-Stringers, Reporters and Correspondents, Types of reporting: Objective,

Interpretative, Investigative, Crime, Speaahzed Reportmg Sports Court, leglslamre Science,
Lifestyle and technology : ‘

Umt-ﬁ B

Structure of News: Five Ws and One H., Intro/Lead- Types, Orgamzmg the News Story Angle,
Attribution, Quote, Background and Context, ‘Checking Facts: Ensuring Accuracy, Objectivity
and Balance in News Staw

Umtm AL

Different Styles of News riting, Inverted pyramid style, Feature style, Sand Clock style

Intetviews: definition, tvpes & preparation of Interviews, Press Release, Press Conference, Press
briefing, Meet the Press Pmss Room and Press touxs Lwe ‘coverage, bmkmg news, mobxle
journalismi. -

Suggested Readings :* - e el e Gz el :
1. Kamath, M.V, Professional }oumaim Vikas Pubhshmg Housé, New Delhi. "
2. Sahay, Uday, Making ’Qews Handbook of the- Medm in Lontemporarv Indla Oxford University
- Press, New Delhil =, "~
3. MacDougali, Curtis D., Interpretative Reportmg, Macmillan, New York.
4 A Manuat for New$ Agency Reporters, Indian Instirute of Mass Communication, Dethi,

5, Aggawal, Veerbala, Gupta, V.S., Handbook of }oumahsm and Mass Communication, Concept
Publishing Co., New Dethi.

6. Murthy, RK,, Freelancing. Alexander, Louis., Beyond the Facts: A Guide to the Art of
Feature Writing, Gulf Publishing Co., Texas. . -~ -
7. Metzler, Ken., Creative Interviewing. Prentice Hall, New fersey. - -
8. Mehta, DS., Mass Communication and Journalism in India. Allied P‘ublmat«ms Bombay
9.  Ray, Tapas, On]me]omnahsm A‘Bas:c'l’ext, Cambridge University Press India Pvt Ltd.
10.  Joshi, Prof V K,Orline Jounralism, Enkay Publishing House
11. kChauhanSwah,PantN(‘ HamlbookOfOnlme}oumaﬁsm,KamshkaPubiﬂmlesmhxtom
12. Ward Mike Journalism Online, Elsevier india '
13. RaoN. & Meena Raghvendra, Feature Writing, PHI Learning anate Limited, Delhi,
14,  Shrivastayva KM, Sodial Media in Business and Governance, ‘zterim g Pubhshers Dethi
15,  Ward, Mike, journalism Onime, Focal Press, Oxford
16. 7 € |9m ("eEd), awm\wmmwa%ﬂwmwm
17, TR T 3@ EEIRE, IE e B T SEiRdl 9aR. 2010
18. U=, ¥@E IR gErigw eRamn R 7w sered ameiTe |
19. PROEEFE FER TR §Fad AR o, IooRY ) v d TS |
20. YA ¥ e, @R woaw, wWRE R Ty el SRt
21, TR, S, R da, Teree R, Ree
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Unit |

ristory and development of photography-Camera Types - Box camera, Polaroid cameras, Single
lens reflex cameras, Auto SLR cameras, Twin lens reflex cameras & Digital cameras ; Principles
of composition, lighting; Photo-equipments- lens types and functions, film-types and functions,
Tripod, lens-hood and reflectors. Shots, Focus, Aperture, Shutter speed, depth of field, focal
length; White Balance; Exposuxe techniques; Filters and Exposure meter.

Unit I

Photo Journalism: Writing Photo Captions, Photo Features and Photo Essay; Qualities essential
for photo journalism; Internet Photo Journalism; Characteristics of Photojournalism.

Unit- I

Techniques of Photojournalism - blur, freeze, panning ; Selective focusing, Frame within frame;
Zooming, long Exposure, Panorama; Fill in flash, flash away from camera, Candid Photography,
Digital Photography

Snwted Readings :

Carlina, Reuel Golden, Master of Photography,

Upton, John and Stone, Jim, HmmgtaphybyBaxbmaImﬂm, (Prentice Hall)

Aiver, Balakrishna, Digital

Chandra, PK, Visual Communication and Photojournalism, Swasti Publishers, Dethi,
Langton, Loup, Photojournalism and Today’s News: Creating Visual reality,

oo W

o

UNIT-1

Principles and methods of eftective writing for mass media. , Difference between writing for
different medium — TV, Radio, Newspaper, Magazines & Web.

UNIT-I1
Writing features- Meaning and concept of features. ; Types of features, ingredients of feature
writing

UNIT-HI

Writing for Various Target Audiences. ; Different types of writings : Travelogues, biography,
Memoirs, film review. Writing Anchor reads/Dry Anchor, Bullet Pomts, Graphics, Documentary
Scripts ‘

Suggested Readings : '

1. Ganesh, TK., Essentials of Mass Media Writing, Authorspress, Dethi

2. Gupta, Om, Basic Aspects of Media Writing, Kanishka Publishers, Distributors, New Defhi

3. Raman, Usha, Writing for the Media, Oxford University Press, New Del

6. FAIER, I AR, AN @ B JAW, Ui Y, SR
7. arer, gRwan, o wrel B o fE, sives ofad, Rgdteged, 7 R

8. Furdl S Wi 7= AR Iyae, S ygE, AT A, ARA FHEH, TGS
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‘8 kiass Media'and Democracy, Sahent features of the mdmn Constxtunon. fundamental nghﬁs and

duties, d;recnve prmples of state policy, Parhament and State 1egxs}ahve Assembly & Council.
. UNIT-H

Electoral Systemn and Retorms Strengﬁ\eﬁmg of demm acv, Natxonal mtegratlon, Centre-State
Relauons Panchayau Ra;, Lokpal -

India's forexgn pohq Economlc DevélOpment: Growth, GNP, removal of poverty and disparity
in distribution-of .income;. plan makmg, formulatxon & evaluation.’ Presem ‘State of agriculture
and induséry. - - S OV e PP s .

SuggﬁtedReadmgs | -
H_lndlaYearBook.PubhcahmsDwmu.NewDeﬁu et fhn

Kagzi, M.CJ. The Constitution of India, Metmpohtan Book Company, Deﬁu.,

Basu, DD, Introduction to themesttmtmnoﬂndm, Le:asNexzs, (,urgaon Haryana
- Datt and Sundaram, Ind:anEmnomy,S Chand, New Defhi

TRR, < R, WFIad, S Wl (HUISE), W ARG, YeRYF R T asiedl TR,
_ Rﬁﬁa gaaﬁqgmmg@ﬁaﬁa I B A T W, %&ﬂﬁ&aﬁmm ft‘&ﬁ
m gsmx mé‘mvﬁaﬂ qamg:ma ﬂé ﬁ‘&‘% , SR
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Concept of Journalism-nature, scope, function and’ types. (such as -advocacy, campaign,
in vesugame immersive and atizen ]oumahsm) :
Ongm and development ot the press and news agenmes in lndxa The press and. freedom
movement, Press : problems and prospects. New trends in ;oumahsm after independence. Rise
and growth of journalism in Rajasthan.

(',

UNIT-II
Traditional Media: Folk Dances, Folk Theatre, Folk Music. Puppetry. Ways and means to keep
themaliveinﬂ;efaceofpopulaﬁtyofﬂledﬂ:tmnicmedja,

Suggested Readings :
1. Parmar, Shyam, Traditional Folk Media in India. Geka Books, New DeLhL

Raghavan, GN.S,, The Press in India: A New History Gyan Bool\s I’vt Lid. ., New Delhi.
Natarajan, ., History of Indian Journalism, Publications D_w;s_mn, New Delhi.
Parthasarathy, Rangaswami, Journalism in India. Stetling Pubtishers, New Delhi
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Unit-1I

introduction to Communication, Definition and Concept of Communication, Elements in the
Process of Communication, .Types of Communication; Intra-personal, Interpersonal, Group and
Mass, Communication, Models of Mass Communication, Anstoﬁe s model, Laswell model,
Shanon and Weaver. modeL OSgood s'model.

-Unit - II

Theories of Commumcanon Dcpendency 'lheorv, Cultivation Theor), Agenda Setting Theory
Use and Gratification Theon Hypodermic Needle Theory, Limited Effects Theory , Media
Theories: Authoritarian, hbertanan and Social Rnﬁpons;btht\' Theorv, Interactive Theory : One
step flow, Two step ﬁow (Oplmon Leadexs) Mult step ﬁow )

Umt m

Journalism: Concept, Role of Journalism in Sodety, Journalism and Democracy: Concept of
Fourth Estate , Journalism: Contemporary Issues and Debates, Types of Journalism: Alternative

. "

Journalism, Citizen Journalism, Yellow ]oumahsm Investxgatwe Journalism, Advocacy.

Journalism.

Suggested Readings :
1. Ma Quatl, Denis., Mass Communication Theory: An Introduction. Sage, London.
2. DeFleur, M.L. and S. Ball-Rokeach., Theories of Communication. Longman, New York.

3. McQuail, Denis and Windhl Communication Models for the Study of Mass
Communication. Longman, London.

4. Werner, Severin |. and Tankard W. James., Communication Theories. Origin, Methods,
Uses Longman, London.

6. Tz W g, FUR & 9@ g, wfied wdRatim s 4 e

e, g AR A, 7Y, ahe Jhen dER @ frera, o R T s, SR, 2000
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Unit-1
Radio as a medium of mass communication, Development of radio in India, Radio as a tool of
development, Basics of Radio Production; Microphones (T ypes and meortance) Radio Studio
Set Up

Unit-T
Radio Wntmg, News wntmg, Preparation of news buﬁetm Various tormats of news and
programmes, Art of writing different radio programme formats (Talk, Play, Feature and
Commentary) 4 U S

" Unit-I
Production and Presentation, Voice Training: Effective use of voice (Enunciation, Flow,
Pronunciation, Modulation), Radio Interviews-Preparing and Planning, Types of Interviews on
Radio, Live and Recorded Interviews, Moderating skills for radio discussion programmes,
Handling interactive live transmission, Future of Radm FM, Intemet Radio, Satellite Radio,
Commumtvlhdowmeptandhnpoﬂame ‘ s

Suggested Readings:

The Known World of Broadcast News, Ajy Das,w.s pubhshers : '
Handbook of Television and Radio Broadcasting, Ved Prakash Gandh: Kamshka Pnbhhers
Radio Jockeying and News Anchoring, Aruna Zachanah Kamshka Pubhshers

Radic and TV Journalism,Jan R Jonge and PP Singh

History of Broadcasting in India, Kaushalendra Saran Singh, Kanishka Publishers

Broadcast Journalism, CS Shrivastava , RK Parekh, Crescent Publishing Corporation .
Electronic Media Lekhan (Hindi), Harish Arora

Akashvani Ki Awaz ka Jadugar Udghoshak (Hindi), Alok Saxena, Kanishka Publishers
Electronic Yug mein Patrakarita ka Badalta Swarup (Hmdx) Mee.nakshlVashlshta,Rajas&\an
Hindi Grantha Academy

. Media Lekhan aur Sampadan Kala (Hindi), Govind Prasad and Anupam Pandey, Discovery
Publishing House ‘ : ‘ S

MO O e 9
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. ;o UNIT-I . ‘
History of press laws in India. Freedom of speech and expression and their limits; Parliamentary
privileges, Contempt of court., Law of defamation. Relevant provisions of Indian Panel Code
with reference of sedition, crime against women and children; laws dealing. with obscenity;
Official Secrets Act, 1923. Right to Information Act. Press and Registration of Books Adt, 1867.

UNIT-II
Working Journalists and Other Newspaper Employees (Condzhons of Service & Miscellaneous
Provisions) Act, 1955.
Copyright Act. Press Council Act. Indecent Representation of Women Act. Cable Telewslon
Act, Ynformabon Technology Act, Drugs and Magic Remedies Act.

UNIT-II
Ethical problems including privacy, right to reply, communal writing and sensational
and yellow journalism; Press Council of India and its broad gmdehrm for the press and other
protessional organizations, Guidelines for broadcast Media.
Accountability and independence of media.

Dy. Registrar
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Students will be given practical training in Photojournalism and produce any five of the’

Books Recommended :
1 Reports of the First Press Commission {1954) and the Second Press Commission (1982).
2. Basu, Durga Das, The Law of the Press in India. Prentice-Hall of India, New Delhi.
3 Kagzi, M.C.]., The Constitution of India. Metropolitan Book Co., Delhi.
4 Sorabii, Soli ]., Law of Press Censorship in India. H.M. Tripathi Pvt. Ltd., Bombay.
5. Radhaknshnamurti, Baddepudi., Indian Press Laws. Indian Law House, Guntur.
6. Report of the Second Press Commission (1982), Govt. of India, Publications Division.
7. Noorani, A.G. (Ed.)., Freedom of the Press in India. Nachiketa Publications Ltd., Bombay.
8. Rayudu, CS. & Rao Dr.Nageswar S.B., Mass Media Laws and Regulations, Himalaya
S. Publishing House, Delhi.
10. Venkateswaran, KS, Mass Media Laws and Regulations in India, Asian Mass
Communication, Singapore.
11.  Grover, AN, Press and the Law, Vikas Publishing House Pvt. Lid, New Delhi.
12 Nordenstreng, Kaarle and Hifti Topuz (Eds.). Ioumahst Status, Rights and
Responsibilities.International Organization of Journalists, Prague.
13.  Kataria, Dr.S.KRight to Inforamation, National Publishing House, New Delhi
14.° Meelamalar M., Media Law and Ethics, PHI Learning Private Limited, New Delhi, 2010
15.  Johal, Prof. Navjit Singh, Media Ethics : Issues and Concerns, Publication Bureau, Punjabi
University Patiala, 2012, ‘
16.  Shrivastava KM., Media Ethics: Veda to Gandhi and Beyond Publication Division, New
Detlhi. ,
17 Shrivastava KM, The Right to Information A Global Perspective, Lancer Publishers &
Dustributors, New Delhi.’
18, Kataria, Dr. Surendra, Right to Information : Lessons and Imphcatxons, National
Publishing House, New Delhi.
19, TRY IFEUENR d16dE AR 6 $ dReR ol yerem aE e
20. e diAw AR AR Reafiaey yermarer)
21. mﬂﬁ&ﬁawﬁmﬁqwmmﬁm%@am
2. AW I TR T e dew, g w IR REF @k AwR AW PR R
I IR A AR TIRF GRS
23, Wﬁmwmmmz@mﬁwwmwmﬁﬁwm
AR, 2009 '
24.

ot e, WA es, v R v sl SR, 2012

External Assessment & Viva - 70 marks
- Internal Assessment - 30 marks

tollowing :

Students will give visual documentation of shooting fast and slow events.

~ Students will give visual documentation of shooting news stories/ news features.

Students will give visual documentation of shooting social/environmental themes.
Students will provide evidence of effective caption writing to pictures

Students will give visual documentation of handling themes in Black and White
Students will provide evidence of effectively handlmg ngna] mmem/ photography

Suggested Readings

1.

Wright, Terence. (1999) The Photography Handbook. London: Routledge
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Lister, Martin. {19%') The Phomgraphrc Image in ngxtal Culmre London. Rouﬂege
Freeman, john. (1993). Practical Photngrai)hv How to Get theBest Pnd:m'e Bvexy Time.
. London: Ultimate Editions. e
Hedgecoe, John. (2001). How to Take Great P’homgrdpns London: Brown Limited.
Keene, Martin. (1993) Practical Photo;oumahsm A P‘roftsswna] -Guide. London: Focal
Press. o
7. Busch, Davxd D: ('?005) Mastermg SLR Dsgital Photography Boston_ Thomson
&  Evans Harold. {1 9’78) chtures ona Page Photn;oumafmm and Pu:hmé detmg Cahfomm
9. Wadsworﬂ\ Pubhsh

2
3.
4.

o

' e Umt—l e
St:rengthsl weaknesses of T\' asa News Medmm, Usmg the v szera camera parts shots apd
angles for news coverage; Orgamsabon and Working of TV Newsroom- Input, Outpat,
Assxgnment Desks; Furictionaries and their roles - reporters copy editors, input editors, output
editors, news producers, cameramen, video editors; Backroom researchers Archives people,
grapl’uc artists ¢

Umt o

TV News - Values’ and Priorities for TV, mmpanson with other hews media; Significance of
News as 1t happens - Breaking news : definition and practice ; Reporting skills: understanding
deadlines. gathering information; cultivating sources, spotting / designing a story; Presentation
skills: ¥Os. voice medulation, body language; Piece-to- camera (PtoGs ) 1. Inherv;ew skills :
signiticance ot sound-bytes, vex pops, door-steppers, long interviews. |

. Unit-Im- .. . : :
Scripting Cfar TV ’\Iems Lmlxu‘v audio and video ; Vv rzbne fo Plcmrcs and in Conversational
Sty fe * Form ats of News Scripts ; Preventmg mfmmancm owrimd and Significance of
Silence and Natural Sounds: Writing Anchor Leads, VO scripts ; Basics of Vided Editing -Dos
and Donts;; Compilation of d news bulletin: headlivies; individual stotios, tie cin'downs, teasers,
live teed ; The LIVE Report- Phonos, Stand Ups, OBs, Waikabouts; The Anchor - Role and Skills
INEWS sense, screen presence, alert mind, interview skills, ad-libbing.

Suggested Readings:

Writing for Television, Radio and New Media by Hilliard R.I; Wadsworth, Denmark.
Reporting for TV by Lewis C.D., Columbia University Press. ‘

Television and Popular Culture in India by A Mitra, Sage Pub‘mahons Lcmdon :

India on Television by Nalin Mehta, Harper Collins

Before the Headlines by Chandrakant P. Singh, Macmillan India Ltd

Television and Social Change in Rural India (2000) by Johnson Kirk, Sage Publications
Electronic Media by Ramesh Jain, University Book House {Hmdx}

Television Production by Devvrat Singh, MLCRPV {Hindj)

TFT, T, wﬁmaﬁmﬁmx JUFHOT GBI, 43 faeeh, 2011
arraE, 3 9l (Hues), saagifa N, e R 5o sared, SIER, 2000
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Unitl
» Invention of Radio and 1ts advent as a ol of mformatlonf mﬁertamment
Evolution of Radio as a tool of Mass Communication durmg World War-Il and the modern
world
History of Radio in Indxa Pre-lndgpendence era. Start of Indian Radio Broadcasting -
Emergence of All India Radio / Akashwani. Development of Racho Broadcasting in India: Public
Service, C ommercxal and Commumty service
Unitll -
Ev oi ution dand de\«eiopment of TV; Stxengths and weaknesses of the medium’
History of TV in India - SITE, Growth of Doordarshan. . ..
Public Service and Commercial TV Broadcasting
Emergence of Cable and Satellite Television in India
Formation of Prasar Bharah —Its Role and Limits ; anait News Channels Growth and Current
Challenges :

»

Umtm
History of Internet - AltenmteVisnomofwnﬂulandandjo-vmualmmmnmhm
from Instant Communication to Virtual Reality et LGl

Gmwﬂ\andProspectsofngxtalIndm SoualMedJaandG\aﬂenge;toMamsummMedla

Suggested Readmgs ‘

Kumar, Keval ], Mass Coxmnumcahm in India. ]axco, Mumhm.

India on Television by Nalin Mehta, Harper Collins

Before the Headlines by Chandrakant P. Singh, Macmillan India Lid' :

Handbook of Television and Radio Broadcasting, Ved Prakash Gandhi, Kanishka Publishers’
Electronic Yug mein Patrakarita ka Badalta Swarup (Hindi), Meenakshi Vashishta, Rajasthan Hindi
Grantha Academy

R, oel, ARG ¥ TR AR gare e, e yae. 3¢ o), 2011
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Unit-1
Cornputer operations and concepts. History and Cbaractensbcs of Computer Functions and
tvpes of Operating System, Computer Software and their kpphcauons Versions of MS Window,
Working with MS Windows Operating System Desktop Operations, thdows Explorer, Files
and Folders, Control Panel, Basic concepts of word processor, Tools and ‘Menus of MS Word,
Importance of Shortcut key, types of font, Formatting a Page by using different tool of MS Word
like Page Setup, Text and Paragraph Formatting, Computer typmg

Unit-II ’
Uploading Videos through FIP, Introduction to Window Mov1e Maker, Various tools of
Window Movie Maker and its uses, Various types of Video and audio file formats, Process to
Convert and Send the Videos on ftp servers.

Unit-III
Basics of Multimedia, Concepts , Definition and Elements of MultxmedJa Applications of
Multimedia, Components of Multimedia, Picture files, History and Development of Internet,
History and Advantages of Internet, Types of Imnmet Connections, Interconnecting Protocols-
TCP IP, FTP, HTP, WWW. Web page Websites, web browser Search Engm% Internet Services-
Chatting Blogging, Email and Vldeo Conferencing .
Suggested Readings: . : A
IT Tools and Apphmuon by Satish Jain BPB Pubixca'aon _
Computer Fundamental (Hindi and English) by Pradeep and Priti Sinha, BPB Publication
Computer and Information Technology Fundamentals by Ashok Sharma, College Books
Web Patrakarita by Shyam Mathur, Ra)asthan Hindi Granth Academy

Ll B
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Unitl
Understanding the camera, Video Camera-Typ&- Camcorders, ENG EFP, Studxo Cameras,
Camera mounting Equipment- Monopod, tripod, studio pedestal, Special Camera mounts, Video
Camera features and parts- White balance, Focus, Depth of field, Aperture, Shutter , zoom,
Filters, Aspect Ratio, Lenses- ‘Different types; widé angle, zoom , telephoto, Production process
and techniques, Visual Grammar-Composition, Classification of shots, Camera Movements, Rule
of thirds, Stages of productlon Pre production, Production & Post Production, Lighting- Three
point Lighting, Reflectors, Lighting grid, Lighting accessories, Sound - characteristics, Signal to
Noise Ratio, acoustics, types of Microphones, Writing for Television- Story boardmg and Script
writing, Voice Broadcast Skills- Enunciation, Flow, Modulation . ‘
o Unit@l

Basics of Televxslon Stu(ho, Single Camera and Multi-camera set-ups, PCR, VIR, Multi Preview
Monitors, Video Switcher, audio mixer, Talkbacks, Floor: Plan, Floor Manager- cues and
commands, Operational items and Controls of Stndlo, Use of Telepmmpter
Basusof“deoEdmng,Grammardedmng,hner/ Nm\lmrﬁdmng,trmmhons Nonlinear
editing Software and Digital Effects, Video and Broadcast Technology, Analogue and Digital

Technology, Video Tape Formats-VHS,U-Matic, Beta, Mini DV, HD, Broadcast Standards-NTSC,
Pal, SECAM, Satellite & Cable TV Broadcasting

Snggested Readings .
Television Production Handbook, Herbert Zettl, Cengage Learning
Video Production, Vasuki Relavadi. Oxford University Press
Producing Videos, Martha Mollison, Viva Books
Video Production Handbook, Gerald Millerson, Focal Press '
Basics of Video Production, Des Lyver, Graham Swainson, Focal Press
~ Basics of Video Lighting, Des Lyver, Focal Press
Television Production (Hindi), Dev Vrat Singh, Makhanlal Chaturvedi V ishwavidyalaya
Video Production (Hindi), Gopal Singh, Kanishka Publishers

S T

“External Assessment & Viva - 70 marks
Students will be given hands-on practical training of television and studio production and will
create any five of the following Tele-Productions :

. Students will produce news stories.
. Students will produce group programs like discussions, features.

. Students will make advertisements, talk shows, etc _

¢  Students will make short fictional or message films on social/ environmental themes.
Suggested Readings

1 Television Production Handbook, Herbert Zettd, Cengage Learning

2 Video Production, Vasuki Belavadi, Oxford University Press

3 Producing Videos, Martha Mollison, Viva Books .

4 Video Production Handbook, Gerald Millerson, Focal Press i

5 Basics of Video Production, Des Lyver, Graham Sw ainson, Focal Press

6  Basics of Video Lighting, Des Lyver, Focal Press - :

7 Television Production (Hindi), Dev Vrat Singh, Makhanlal Chaturvedi Vishwavidyalaya
8  Video Production (Hindi), Gopal Singh, Kanishka Publishers

13
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MAW&WV: 70 marks
IntemalAssessment - 30 marks

Students will be given practical training in Radio Production and create any five of the followmg

-Recording of radio programmes/News Stories
-Voice/ presentation skills on radio

-Preparing of news bulletin/ news piece for radio
-Feature writing for radio

-Moderation of a radio talk show

-Conduction of radio interviews

-Script writing for a radio play

Suggested Readings :
The Known World of Broadcast News, Ajay Das, MLS publishers
Handbook of Television and Radio Broadcasting, Ved Prakash Gandhi, Kanishka Publishers
Radio Jockeying and News Anchoring, Aruna Zachariah, Kanishka Publishers '
Radio and TV Journalism,Jan R Jonge and PP Singh
History of Broadcasting in India, Kaushalendra Saran Singh, Kanishka Publishers
Broadcast Journalism, CS Shrivastava , RK Parekh, Crescent Publishing Corporation
Electronic Media Lekhan(Hindi), Dr Harish Arora
Akashvani Ki Awaz ka Jadugar Udghoshak (Hindi), Alok Saxena, Kanishka Publishers
Electronic Yug mein Patrakarita ka Badalta Swarup (Hindi), Dr Meenakshi Vashishta,
Rajasthan Hindi Grantha Academy

. Media Lekhan aur Sampadan Kala (Hindi), Dr. Govind Prasad and Anupam Pandey,
Discovery Publishing House

VR NG P WP

ey
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Unit- I
Human Right- concept, meaning and challenges.
Human Rights under UN Charter-Council on Human Rights- International Covenants on
Human Rights.

Unit-IT
UDHR 1948- Convention on Civil and Political Rights. 1966- UN Conventions on Economic,
Social and Cultural Rights. Environmental Rights. 1966- India and Universal Dedaration.
Human Rights in Globalized World. Right to adequate Food, Education, Information,
Employment Guarantee, Health and Hygienic, domestic Violence and Rights of accused and
suspected person.

Unit-III
International Human and Civil Rights Organizations— Amnesty International
Human Rights Commissions in India— NHRC, SHRC, Human Rights Courts in districts.
Human Rights and Media
Agenda setting- framing of issues- newsworﬂxmem— Human Rights mechanism and the
agencies.
Assessment of reports- reporting and writing for Human Rxgh!s and courts

Suggested Readings -

Gopala Bhargava: Human Rights Concern of the Future; New Delh, Gyan books, 2001.
H.O. Aggarwal: International Law & Human rights; Allahabad, Central Law Publications
NJ Wheeler and Timothy Dunne: Human Rights in Global Pohtxcs London, Oxford

University Press, 1999.
Iy , Wm
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JUNIT-L

PnnupAes ot ‘vianagement pract:ces i miedia wch ustry- D}fferent types of Media ewnership
patterns in India, FOI in Electronic Media. Organisational pattern of a 24X7 News Channel,
* functioning of editorial, HR, advertisement, markeung and dish'tbuhon departmems inter-
relationship and coordmat:on among them.

- UNIT-H - N
Drgamzanona] structure of AIR & Doordaxshan anate FM Radxo Charinels m Ir\dxa e
Organisation, Nature and: Mamgement Vldeq Ne'ws Agencxs of India;, Structure and
functioning, TV Producbon Houses - Structure and Furctioning . Cross ‘media ownershlp

- UNIT-II WL

Revenue Model of 'fV Sponsorshlp Adverhsanems‘ and Rebro mung, Au(hence Rating:
BARC, TRP and TAM, RAM, Branding TV; How to Win Audxemmand Influence Viewers
Introduction to major Ind:an professxoml orgamsahom oi‘ medza, NBA IBF BCCCI

SuggeStedReadmgs _ : i s it SR R R

1. Electromc Medxa Maxmgemmt, Revxsed(?aperback) b} Peher Pnngle, Michael F Starr
2; - Medid® Management  Print, E!echotm and 0n!m9), Dy Vz)a} ‘Agrawal, - Publisher:
.. publication mcu@gmail.com -
3. Distributiori- Channels: Undersmndmg am! Mamgmg Ciunnels tu Market Paperback -
- Import, 3 Jun 2011, Juliani Dent
Transforming: Your Go-to-Market Straﬁeg)r The 'Hm DmPlines m’ Channel Mamgement
Hardcover by Kasturi Rangan (Author) -
The TV Brand Builders : Andy Bryant and Chame Mawer Kogzm Page London and De!hl
TRPTY News aur Bazar- Dr. Mukesh Kumar, Vaand Prakashap'~ 00 00 :
+ Mishra, Anuradha, An Intreduction to Media Management, Sing! 1a1 Law Pubhsher Deﬂu

S Ut

Introduction : The Meanmg of Research and the Sae:mﬁc Method, Characteristics of Research
and the [evelopment of Mass Media Research, Classification of Research

The Flements of 'Researcn : Concepts, Lonstru*ts vaothc /Research Questions and
Instrumentahon, Varzabkﬁ ‘v!easutement, Scales

Major (,ommumcatwn Research Methods : Expcmmental Research, Survca Res,earch Content
Analysis, Case study, Observational Research, in-depth Interview and Focus Group Blsruss;on

Sampling : Meaning and Tvpes of Sampimg Population and Sample, . Sample Size and oamplmg
Error

UNIT-10 d
Areas of Mass Commamcamm Research : Print Media Research, Elechomc Media Research,
Public Relations Research, Advertising Research, Media Effects Research

The Research Procedure : The Research Proposal and Report writing

Books Recommended: ,
Ahuia Ram (2001) Research Methods. Jaipur: Rawat Publicaticos
© Allen Mike (2008) Quantitative Research in Communication. U»A: Sage Publications.
Berger, A.(2010,2nd edition) Media and Communication Research Methods An
Introduction to Qualitative and Quantitative Approaches. USA: Sa
agl C!\"ﬁl‘
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10.

11
12.
13.

14.

15.

16.
17.

- Frey et al. (2000) Inv&bgatmg Couununmahon An Introduchon o R&earch Methods.

USA: Allyn and Bacon.

Hansen A. et al. (2004) Mass Communication Rmeaxth Methods London. Macmxllan
Press.

Hocking John et al. (2003) Commumhon R@ea:ch. USA. Allvn and Bacon.

Leslie L.Z. (2010) Commumcanon Rwearch Methods in Postmodem Culture. USA: Allyn
and Bacon.

Lindlof Thomas R. ("0‘10 3rd edmon) Qualitative Coxmnumcatxon Research. USA: Sage
Publications.

Merrigan, G., & Huston, C. L. (2008, 2nd edition, Paperback) Commumcatlon Research
Methods. Oxford University Press.

Reinard John C. (2087) Introduction to Communication Rwearch (Paperback) New
Delhi:McGraw-hill.

Stewart Thomas (2002) Principles of Research in Communication. USA. Allyn and Bacon.
Treadwell Donald ( 2010) Introducing Communication Research. USA: Sage Publications.
Weaver and Wilhoit (2003) Mass Communication Research and Theory. USA: Allyn and
Bacon. ‘

Wimmer,RD. and Joseph R. Dominick (2006) Mass Media Research: Processes,

- Approaches and Applications. India Edition: Cengage Learning.

qrEd, ST WHld (Hures), WaR Ae gfafed, WW%&’TMMW 2009
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Introduction to New Media; Development of New Media, New Media Technology,
Communication Technology (C.T.)-Concept and Scope, Telephone, electronic, digital exchange,
C-Dot-Pagers, cellular, telephone, Internet LAN, , WAN, E-Mail. Web, Media Globalization and
Web Journalism, Féatures of Online Journalism, Use' of Internet and the World Wide Web as
tools of Journalism, Cyber Crime and ITAA 2008.

Unit-IT
Writing News Stories, Featura and Articles with Visual arid’ Graptucs on the Web, Blogging:
Concept, development and basic features, Writing for Blogs, Role of blogging in Alternative
Journalism, Onlme Versxom (E- Papers Magazine, Radio/FM and Television channels)

Unit-INT
Soaﬂnmsagmgmdpuma!mwatﬁaplmmmmE&n@lmes:hnpomdmmmmB
and controvers;es of anonymous comments, Experments in Citizen Journalism in India.
Suggested

Hand BookofNew Medmbyhevrouwandhvmgston,Sage(Studemdetmn)
2. Scepxmucnowen&xamkpashupan(nd)wmsmpohm ume:shxp control, and
- purposes’; Unpublished Paper. -
3. The Revenge of Low Tech: autolabs, helecentmsandtachcalmednmSaoPaulobnydnthms
from Crisis Media Sarai Reader 04

4 Kahn, R and D Kellner, “New Media and Inmmei Activism: From The Battle of Seattle to
Blogging” New Media & Society, Vol 6, No. 1, 87-95 (2004)

5. Feenberg A. and M. Bakardjieva, (2004)."Virtual community: No killer implication” New Media and
Society Vol 6(1): 37-43.

Unit-f -
Conceptual Framework : History, Pioneers, Art or Commerce
Evolution of Cinema : Technological, Social and Economic
Introductlon to major Film Genres. Debates on Cinema : Reahsm, Auteur, Ideolog1cal
Unit-II A
Silent Era of Indian Cinema - Major Features and Personalities
The ‘Talkies’- Advent of Sound in Indian Films
Studio System- its Collapse and Evolution of Independent inm Makmg :
Popular Cinema, New Wave and ‘Middle’ Cinema, Short Films, Crowd Fundmg
Unit-Tl ‘
Film Appreciation and Criticism. Writing Film Reviews ; Cmsorshxp and Film bodies. Recent
Trends, Diaspora Films, Multiplex Cinema

Suggested Readings :

. Kumar, Keval ]., Mass Communication in India. Jaico, Mumbai.

Kazmi, Nikhat, The Dream Merchants of Bollywood. UBS Publishers, New Delhi.

Rangoonwala, Firoz., A Pictorial History of indian Cinema. Hymlyn, London.

Bose, Mihir, Bollywood: A History, Roli Books Pvt. Ltd., New Delhi.

Garga, B.D., So Many Cinemas - The Motion Picture in India, Varaity Book Depot, New Delhi.
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The Dissertation is required to be submitted at least fifteen days before the commencement of
the IV semester examination. Students will be required to submit a Disserfation on
relevant/significant Media related themes/issues after conducting research under the guidance
of a faculty member and with the approval of the Head of the Department.

OR
Students can opt to create Audio-visual Documentaries/Presentations on topical themes either
individually or in groups of not more than 3 students per group .

~

UNIT A
Definition of marketing, Importance of marketing, Marketing Mix - Product (I' ypes, Levels and
PLC), Price, Physical Distribution and Promotion, Integrated Marketing Communication.
Marketing of Services, Social Marketing,

UNIT B
Evolution of advertising, concept, , classification, advertising in the era of globalisation, Socio-
economic impact of advertising ethics of advertising (ASCI, AAAI code of conduct), surrogate
advertising,

’ UNITC !

DAVP, Adverhsmg Agency: structure and functions, client agency relahonshxp, media planning,
evaluation of advertising (pre-tests and post-tests)
USP, creative process, creative thinking, creative brief, advertising copy writing for various mass
media, advertising campaxgn planning

Suggested Readings :

1. Sengupta, Subroto, Brand Positioning. Tata McGraw-Hill Publishing Co., New Delhi.

2. Rege, GM., Advertising Art and Ideas. Kareer Institute, Bombay.

3. Caples, John., Tested Advertising Methods. Harper &Bros, New York.

4. Oglivy, David, The Unpublished David Oglivy. Sidgwick & Johnson, London.

5. Harrison, Tony (Ed.), A Handbook of Advertising Techniques. Kogan Page, London.

6. Shrivastava, KM, Social Media in Business and Governance, Sterling Publishers, New Delhi,
7. Prasad, Kiran, New Media and Pathways to Social Change, BR Publishers Corporation, Delhi
8. = e, ey doie @ Rgra, oA R 7= sereil s aR |

9. #FEd, ¥l Yol (WUe®), F e U9 RemE, IRam R 17 il SRR, 2010

UNIT A
Public Relations and Corporate Communication- concept and scope pubhaty propaganda,
advertising, and sales promotion, PR and public affairs Public Relations: Definition, objectives;
brief history of public relations in India. Structure of PR and Corporate communication in State,
Public and Private Sectors

UNIT B
Tools and techniques of PR and Corporate communication- corporate identity and reputation,
media planning and selection for PR and corporate communication, Publics in corporate
communication and PR, financial publics, opxmon makers, lobbymg, PR process (Race
Approach),Qualities of PR personnel. :

UNITC , ,
Crisis management- PR & corporate communication in damage control, third sector initiative
Opportunities, challenges and issues for PR and corporate communication in the media
environment. Ethical issues of Public Relations and Corporate ¢ Commumcatlon -standards and
Code of Ethics, professional orgamzatlons and councils .

Suggested Readings :
1. Cutlip, Scott M. and Allen H. Center, Effective Public Relations. Prent:ce—‘-faﬂ New Jersev

¢ {”"‘M N 201820 4
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Sahax Baldeo, Pubhc Relatmm %ndmg Cofference. of Pubhc Enterprises, New Delhi.

Broom, Glen and Dav ld DOZIEI Using, Research in Public Re{ahxms. I’remm&Hall, New ]ersey

Oxlev, Harold, The Principles of Public Relations. Kogan Page, London.
- Basu, Anil, Public Relations: Problems and Prﬁspc:x.ts Space Age Pubhcat:ons New Delhi.

Kaul, 1.M, Public Relations in India. Naya Prakash, Calcutta. -

Mehta D.S., Handbook of Public Relations, Allied Pubiishers, New Delhx

Smgupta,Saﬂah, Mmgmmtof?ublmRelahons&Comunmm Vikas Publishing House, Delhi

Black, Sam, Practical Public Relations, Universal Book Stall, New Delhi.
. Jethwaney; Jaishri N, Puplic Relations : Concepts, Stm&gies StemagPubhd\astthi. New Delhi.
11. Tiwan, Raghunath Prasad, Rajya Sarkar aur lamampark Mak}mnlal ChamrvedJ Rashmya R
12. Patrakarita Vishwavidvalaya, BhopaL L T
13%&&%@@% ﬁm@mm&a&aﬁwmm|
14, IFrEE, 2 TG HEITE) m vq g waerd R e gl TER, 2010
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, : UNITI

‘Concept of Development:} hangy :' in the concept andscope of development, hlsumcal overview '
of development,” issues and mdxéamrs of development, review' of Five Year Plans for
development in India. ;
"Approach to’ deve!opment : Basxc need Intaegrated deveIOpmen* Local orgamsatxons, Self
development Participatory deveiopm’t. o oo
Role of Commumr:ahon in Developvment :

T

UNTT T ' '
-Social .and Rural Devebpmmt Social indicators of, dgvelopmmt—edumnon, hﬁeracy -nutriton |
and - health, -population. control and- faxmly' welfare, environment, women empowerment. |
Coverage of contemporary social issues of importance to-society such as gender, race, ethnicity,
religion, social class, poverty, development issues. and pubhc -health,: eth:cal and corntext specxﬁc
LODSldEI'atZORS mn reportzng such issues. - N AR .

UNIT III

Dev clopment Commumcauoa .Corncept and process, Dominant, Dependency.and Participatory -
Models of Communicatiori. .

Participatory message making, Decision making and action: Tt :

Role of interpersonal channels, traditional media, mass medm, pew 1nmrmatxon and
commumcahon *echndlog} in development, with special réferente to India. .-

1. White, Shlrlev A, K Sadanandan Nair and )oseph Ascmf‘ Pa_mcparnrv Commumcabon Working
for Change and Developmeni. Sage, New Delhi.

2. Servaes, Jan, Thomas L. Jacobson and thrley A White (Fds), Participatory x.ommumnon for Social
Change. Sage, New Delhi. '

3. Thakur, BS. and Binod Agrawal (Eds.), Media bhkzatmn for the Devdopment of Women and
Chuldren. Concept Publishers, New Delhi.

4. Pokhrapurkar, Raja, Rural Development through Community Television. Concept Pubhshers Delhi.

‘Rao, BSS., Television for Rural Development. Concept Publishers, New Dethi.

6. Banerjee, Sumanta, Family Planning Communication-A Critique of Indian Progmmme Radiant
Publications, New Delhi

7. Dhama, O.P. and O.P. Bhatnagar, Education and Communication for Develepment. Oxford and IBH
Publishing Houses, New Delhi

8. Narula, Uma, Development Cnmmmncahon—'l‘heorv and Practice, Har. Anand Publication, New Dethi

Dua, M.R. and Gupta, V.S., Media and Development, Har.Anand Publicatich, New Delhi

1 G Murthy, DVR, Development Communication, Kanishka Publishers & Distributors, Delhi, 2013

11. STEOR, 39 FR EeRal ¢ e 9ar, Ao gere Wk, arerin

12. wTEa, . Sofld (Wores). e @ Qe 9ar. e -4 1w el SagR, 2010
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Umverslty of Ra;asthan, ]axpur
M. A. (]OURNALISM AND MASS COI\/INIUNICATION)
Syllabus
Semester Scheme 2018-20
Subject Code : ]MC
Course Category
CCC : Compulsory Core Course
Dis. : Dissertation
PR} : Project Work
Contact Hours Per Week -
L: Lecture............. / T:Tutorial.............. /P : Practicals
Scheme of Exammatmn i | |

1. EachﬁieorypaperEoSEsimllcarrymOmarks The EoSE will be of 3 hourse
duration. Part ‘A’ of the theory paper shall contain 10 Short Answer Questions of
20 marks, based on knowledge, understanding and applications of the topics/texts
covered in the syllabus. Each question will carry two marks for correct answer.

2. Part 'B' of paper will consist of four questions (with internal choice) of 20 marks
each.

3. In the case of J]MC 402 : Project Work, Every student will be assigned the Project
| ‘during the Fourth Semester. The student will make his/her project on the given
sub;ect/theme approved by the Head. The Pro)ect Report will be submitted by the
students at least four weeks prior to the date of commencement of the End-Term
Examination of the fourth Semester. At the time of viva, the students will make a |
Power Point Presentation of the Final Project. |
Project evaluation and viva will be taken by an extemal examiner from the
approved panel.

Course Structure :
The details of the courses with code, title and the credits assigned are as given below.

Eligibility :
Eligibility for admission in M.A. (Journalism and Mass Communication) is first bachelor
degree in any discipline from the recognized university with minimum 50%. Reservation
of seats/relaxation of marks for different categories will be given as\pﬂ i \ rules.
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N

M.A. (Journalism and Mass Communication)
2 -
Sr. | Subjct Code Course Tile Es | %
o8 o
FIRST SEMESTER
1  {JMC101 NEWS REPORTING AND WRITING cC 06
2 | JMC102 FUNDAMENTALS OF EDITING CcC 06
3 | JMC103 WRITING FOR MEDIA cC 06
4 JMC 104 CONTEMPORARY INDIA CE 06
{5 |JMC105 | HISTORY OF JOURNALISM CE 06
6 |{JMC106 | THEORIES OF COMMUNICATION CE 06
I il
SECOND SEMESTER | ]
| 1. | JMC201 GROWTH OF ELECTRONIC MEDIA CcC
2. {JMC 202 MEDIA LAWS AND ETHICS CC 06
3. {JMC 203 COMPUTER APPLICATIONS CC 06
4. {JMC 204 | TELEVISION JOURNALISM CE 06
5. {JMC 205 RADIO JOURNALISM AND PRODUCTION | CE 06
6. |JMC 206 SCIENCE AND ENVIRONMENTAL CE 06
COMMUNICATION
THIRD SEMESTER
1. | MC 301 MEDIA MANAGEMENT CC 06
2. 1 IMC302 COMMUNICATION RESEARCH CC 06 |
© 3. | JMC303 PAGE LAYOUT AND DESIGNING CC 06 |
4. | JMC304 NEW MEDIA TECHONOLOGY CE 06
5. | IMC 305 DEVELOPMENT COMUNICATION CE 06
6. | JMC 306 HUMAN RIGHTS AND MEDIA CE 06
FOURTH SEMESTER
1. | JMC 401 PHOTO JOURNALISM CC 06
2. | IMC 402 PROJECT WORK CC 06
3. | IMC 403 DISSERTATION OR PRACTICAL WORK CcC 06
4. | JMC 404 ADVERTISING AND MARKETING CE 06
COMMUNICATION
L. 5. | JMC 405 PUBLIC RELATIONS AND CORPORATE CE 06
’ COMMUNICATION
6. | MC 406 STATISTICAL METHODS IN CCE 06
COMMUNICATION RESEARCH
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Definiticns of News, news values, sources of news, news gathering; categories of reporters,

special correspondent the repertv-‘ and his beat, reporter's qualities and responsibilities.
Remrﬁn'« for 2 news d??ﬂ(’\’ and repor*mg for a dally Rewspaper;

Essentials of W’WS wntm nﬁsx S story strumn'e rhe m\veﬁed pymzmd nnportance and various
kinds o eads

| UNT'I“-H
Niche Rep«')rt]'\g» Agncu!ture, anmess Cnme, Lifestyle, Celebrity, Defernce, Peace and Conflict,

Capital Markets, Environment, ! B atum, Science and Techne logy. Court, Legzs%ature Sports,
Heaith and Nutrition, Conventions & Seminars; Political Lvents, Elections, Writing Obituaries.

News Portais, blogs. Definition and characteristics of Cwiine Media: ;\.;sm,mmi_ s 2 tool for

social change. interactivity . and ‘new - media, - Internet and impa n mass media; web
newspapers, racio, and telev**sum : :

Bnok: RPwmmended '
i LuJ"id‘!ﬁ, M.V, Professional Journalism. kaas }’ubhshmg Ronise;New Delt.
2 MacDougat, Curtis D, Interpretative Repomng, Macmiltani, New York.
3. A Manual for News Agency Reporters, Indian Institute of Mass Communication.” New Dethi,
4 Agravai Veerbala, Gupta, V.S, Handbook of Journaliszn andt Mass Communication, Concept

Pub: shang Co., New Delhi.

(&)

Murthy, RK, Freelanmng —‘dey..ander, Loms Be:,ond the iacts A \_ﬂlx(ie to the Artof. Feature
Wuhnb Gulf Publishing Co., Texas. B
6. Metzler, Ken,, Creative Interviewing. Prentice Hall, New lersey.

. Rav. Tapas, Online Journalism : A Basic Text, Cambridge University Press Indxa Pwt Lm
s joste. Prof V K, Online Jounralism, Enkay Publishing House
9, Chauhan Swati,Pant N C . Handbook Of Online Journafism, Kamishka ?ubnshers D!siribukm;
it Rao N. & Meena Raghvendira, Feature Writing, PHI Learning Private Limited, New Delhi, 2012
Ts Shrivastave KM, Social Medws in Business and Governarnce. Sterling Pablishers, New Delhd
e Ward, Mike, journalism Online, Focal Press, Oxford
13 ArIEd, €1 Woid (HUSsE), §aER U4 G d@F, 9. R 1 s, SRR,
4 ARR, WM, 99 UASIRG], Jore B TR s l, SR, 2010
15 I, Wag 3R e sRamn R g s avdhe |
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UNTI'—

Organization, structure and operation of the newsroom ofa daﬂy newspaper and news agency,
Need for editing, tools of onlme editing; qnahhs and r&ponsxbﬂiﬁes of sub-editor, chief sub-
editor, news editor and editor. -

| UNIT-I
Photo journalism, Pictures: selection and editing, writing captions. - .

SRR uNIm

Concept of readersedxtorandomb“dsmm N T
Editorial page and opinion wntmg . o

BooksReconmwnded TENE L .y .
George, T IS Editing, A Handbook for }oumalrs!s. [IMC, New Ddhl

Hides, Mlchad_ The Sub-editor's Companion. Press Insututf' of India, New Delhi.

Evans, Harold., Editing and Design (5 Volumes). William Heinamann, London

The Active Newsroom (Pl Manual). International Press Institute, Zurich.

Moen, Daryl R., Newspaper Layout and Design. lowa State University Press, Ames, lowa.
Gibson, Martin L., Editing in the Electronic Era. Prenitice-Hall of India Pvt. Lid.; New Delhi.
Sutton, Albert A., Design and Make-up of the Newspaper. Prentice-Hall Inc., New York.
Maghdam, Dineh., Computers in Newspaper Publishing. Marcel-Dekker Inc, New York
Collin, D_H., Dictionary of Printing & Publishing. Peter Collin Publishing Ltd., Middlesex.
Worlock, Peter., The Desk Top Publishing Book. Heinemann, London. _

Shrivastava, K\A , News Repoﬂmg & Editing, Sterling Pnhhshers P\ t Ltd. New De!hL
Parthmant’\\ Rangaswams, Basic Journalism, MacMillan Indta Ltd Nesw Delhi.
Knishnamoorti, R., Copy Preparation & Proof-reading. Northern Bock Centre, New Dethi.
#EIEd, 1. §Olg - (HUIes), WU Ud Y0 daie, o B 3 sretedl o,
15. mwmmmmmmm:
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UNIT-I
Prmc:ples and methods of etfectxve writing. for mass media. , Difference. between writing fo4
different medium ~ TV, Radio, Newspaper, Magazines & Web.

UN]TII

Writing featmes— Meanmg and concept of features. ; Typs of features mgredmts of feature
writing '

Writing for Various Target Audiences. ; Dnﬂemm types of wntmgs Travelogues, bxography,
‘viemoxrs film review, Documentary scnpt wmmg .

Books Recommended : s

1.~ Ganesh, T.K,, Essentials of MassMedxa Wrxtmg, Authorspress, Dethi
Gupta, Om, Basic Aspects of \{edannmIg,KmushkaPubhshers Distributors, New Dethi
Raman, Usha, Writing for the Media, Oxford University Press, New Del
sm? ﬁm fdt Ty, mmma@q T B, ’ﬂﬁiﬂﬁﬁ
TR, €. FHIER, TN oS B AP, Yadild Y, SaqR
mmmmvﬁmmmquém
. Prardl, S W 3w iR Jwaid, 9 yaH, Hifsw oEH, ARG YeNH, Ja9hs

©

® N e

UNITI -

Mass Media and Democracy Sa!mfwmmofﬂmh:dxanComumUm fundamental rights and
duties. directive prmcxples of state policy, Parhament and State Legislative Assembly & Couml.

UNI'I‘-II

Electoral System and Reforms Strengthenmg of democracy, National ihtegraﬁon Centre-State
Relations. Panchayati Raj, Lokpal. '

UNIT-HI

India's foreign policy, Economic Development: Growth, GNP, removal of poverty and disparity -
in distribution of income; plan making, formulation & evaluation: Present State of agriculture
and industry. '

Books Recommended:
1. India Year Book. Publications Division, New Delhi.
2. . Kagzi, M.C]. The Constitution of India, Metropolitan Book Company, Delhi.
- 3. Basu, DD, Introduction to the Constitation of India, LexisNexis, Gurgaon, Haryana
4. DattandStmdaram.hudxanFnunomy,S.Gnnd,NmDeﬂn T
5. mmﬂz{ﬂmﬂ mm)mmmmm;mm

TR, 2009
T, AR, qaell, ygen oiv el snfecy, :ﬁm?%$ar'airw f%?aﬁ%ﬁ
TR, WrEEE, 9Ra T & 91E, T 49

8. FY, GHIe, ARG gidar, Wﬁ.éma,, EERC G
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UNTTI

Concept of Jjournalism-nature, scope, function and types (such as advocacy, campaign,
investigative, immersive and citizen journalism). Important media committees.

UNIT-II
Origin and development of the press and news agencies in India. The press and freedom
movement, Press : problems and prospects. New trends in journalism after independence. Rise
and growth of journalism in Rajasthan. '

N

- UNIT-II
Traditional Media: Folk Dances, Folk Theatre, Folk Music, Puppetry. Ways and means to keep
them alive in the face of popularity of the electronic media.

Books Recommended :
Parmar, Shyam, Traditional Folk Media in India. Geka Books, New Delhi.
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UNIT-1

Meaning and concept, Functions of mass communication, Mass commumication theories
(Dependency Theory, Cultivation Theory, Agenda Setting Theory, Use and Gratification Theory,
Hypodermic Needle Theory, Limited Effects Theory),Propaganda and Persuasion, Basics of
Intercultural communication.

UNIT-II

Foundations and role of Journalism in society, Journalism and Indian Democracy (Concept of
fourth estate), Development communication, Role of mass media in opinion making, Effects of
mass media.

UNIT-H1

Media theories : Authoritarian Theory, Libertarian Theory, Social Responsibility Theory,
Democratic Participant Media Theory, Interactive Theory(One step flow, two step flow, multi-
step flow).

Books Recommended :

Kumar, Keval},MasCommnmcahonmlndm,]mmPnbhshmgmese,Dd}u .

Narula, Uma,Dynamics of Mass Communication: Theory and Practice, Atlantic Publishers, Dethi
Ma Quail, Denis.; Mass Communication Theory: An Introduction. Sage, London.

DeFleur, M.L. and S. Ball-Rokeach., Theories of Communication. Longman, New York.

AT, S, §9lla, WESRGT &1 3fier ¢d sFaR e, gafid) b, SaR

iz, <1 Mer, Weer : gfdey vd Rigra, AR afeaqed oos e, dumER |

R TS 99N & T38ETg FAied Ueafdin o 33 ol

N oA WN e




tmhatwi. Pubhc Semce bmadcastmg &C Qmmemal Bmadcastma e
';;},:’: LN UNIT’ -H TEL LR

A. hxstoncal perspecﬂve of helev:s;on in; lndxa. An appxam of Gable & DTH network and major :
News Channels m Indla ‘ )

R A L . BT B A - PR

. : ‘ L : P ‘Um.m R T 4 “
Advent and development of Hindi cmema ‘indxancmema after Independence
Documenianes lssuesand pmblenwoﬂndxancmema Histary of Intérnet: G et

BooksReeommended R e
1 Kumar, Keval |, Mass( ommunication in’ Indna.}aico, Mnmm L an :
‘2. -Kazmi, Nikhat, The Dream Merchants of Bollywood. UBS Pubhshets. New Deltu

3, Reuben, Bunny; Follywood F%askback. }nd!m An. m*qarmt of Harper Colliris Publishers India Pvt
Ltd., Dethi - Coe

4. Rangocnwala,, F‘uoz., A Pu:tnna! Hmory of Indlan Cm&ma valyn, London. s

Ramchandran, TM. (Ed), 70 Years of Indian Cinema (1913-1983), Cinema India-

International, Bombay.

6. Gokulsing, K. Moti and Dissanayake, Wimal, Indiar: Popular Cinemna {A Narrative of Cn!tural
Change), Orient Longman Limited, New Delfhi.

7. Chabria, Suresh (Ed.), Light of Asia (Indian Silent Cinema-1912-1934), Wiley Eastern Lid., Delhi.

8. Valicha, Dr. Kishore, The Moving Image-A Study of Indian Cirema, Orient Longman Ltd.,
Bombay

g Bose}\éﬂm,BoBywﬂed A History, RohBookstt.Ltd. New Deftid -

10. Anantharaman, Ganesh, Bollywood Melodies : A History of he Hindi R!m Song, ‘Penguine Books
India, New Delhi.

11,  CGarga, B.D., S0 Many Cinemas - The Motion Pictere in India, Varaity Bonk Depot, New Deihi.

12.  Murti, DVR, Gandhi and Journalism, Kanishka Publishers & Distributors, Delhi, 2013

13w @ droe, s ardr R e IgaT fera, 1 ofafim erew Rl

14, TET ¥ AT ¥ FNER oR gaRe Wi e geiee, A€ R, 011

15, weEd, 3 weln (ues), sepife AR, wram R T smed WEgR 2000

16, Wy T, R wEmidan Tore B o sieel, SR, 2009

17.  ARR, wrE B 3 99), o B 1 s@red, saqR, 2012
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w

History of press laws in India. Freedomafs eech andexpressmn and thetr lmuts Parliamentary
privileges, Contempt of court, Law of defamation. Relevant provisions of Indian Panel Code
with reference of sedition, crime against women and children; laws dealing with obscenity;.
Official Secrets Act, 1923. nghthohlformauonAcLPreﬁand ReglstrauonofBooksAct,I%7
Press Commxsszons ,

UNIT I

Workmg Joumahsts and Other Newspaper Employets (Condmons of Ser\nce & Miscellaneous
Provisions) Act, 1955.

Copyright Act. Press Council Act. Indecent Representation of Women Act. Cable Telemswn

Act, Informahon Technoiogy Act, Drugs and Magic Remedxfs Act.

UNI'I‘III

Ethical problems including’ privacy, right to reply, communal ‘writing and sensational and
vellow journalism; Press Council of India and its broad guldelmes for the press and other
professional orgamzahons, Giidelines for broadcast Medla .

Accountability and independence of med:a »

Books Rec‘ommended:

o0 NS Ut W

hel

10.
11.

12

ia.
13
14
15.

16.
17.

18.

19.
20.
21.
22.

23,

24.

Reports of the First Pr&Commmon (1954) and the Second Press Commiission (1982).
Basu, Durga Das, The Law of the Press in India Prentice-Hall of Indlia, New Delhi.

- Kagzi, M.CJ., The Constitution of India. Metropolitan Book Co., Dethi.

Sorabji, Soli ., Law of Préss Censorship in India. HM. Tripathi Pvt. Lid., Bombay. -
Radhakrishnamurti, Baddepudi, Indian Press Laws. Indian Law House, Guntur.
Report of the Second Press Commission (1982), Govt. of India, Publications Division.

Noorani, A.G. (Ed.)., Freedom of the Press in India. Nachiketa Publications Lid., Bomhay
Rayudu, CS. & Rao Dr. Nagwwax S.B., Mass Medxa Laws and Regulahons Hnnalaya Publishing
House, Delhi.

Venkaﬁeswaran, KS., Mas> Media La“s and Regula!mns in Indla Asmn Mass Commumcatwn,
bmgapore

Grover, AN., Press and the L.aw, Vikas Publishing House Pvt uﬁ New Delhi

Nordenstreng, ~Kaarle and Hifi Topuz . Journalist Status, Rights and
Responsibilities. International Organization of Journalists, Prague.

Kataria, Dr.S.K.Right to Inforamation, National Publishing House, New Defhi

Meelamalar M., Media Law and Ethics, PHI Learning Private Limited, New DeIht,ZOlO

Johal, Prof. Navjit Singh, Media Ethics : Issues and Concerns, Publication Bureau, Punjabi
University Patiala, 2012.

Shrivastava K.M., Media Ethics: Veda to Gandhi and Beyord, Publication vansmn, New Delhi.
Shrivastava KM, menghtmlnformahmAGinbalPerspechve,LarmPnbhshus&
Distributors, New Delhi.

Kataria, Dr. Sum:dra,Rxgth)lnformahon:Lasomand lmpbcahons NahomlPubhshmg
House, New Delhi.

qvsa mmmmmammgmw A Rl
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. UNI'I’-I
Definition, Generation and basic Componem: of Computer; Input/ output devices, Memory and
other peripherals; Introduction to Operating Systems; Functions.and features of Operating
System (Accessories, Control Panel, Desktop, Windows Explorer).
UNIT - I
Inh‘oduachon to MSOfficeSmtIntroduchonin Word Processing; MS Word docxmmt.s'l'ools
andMenuS' Dommentedxmlgandfonnathng,MaﬂMergeando&iertook B
' UNIT - I
Introduction to MS Excel lnterface, Tools and Menus ; Creating Spreadsheet, Use of hmcbons,
Charts and Graphs; Introducnon to MS Power Pomt-lnterface, Tools and Menus
\Creatmg slides, msertmg mul,tlmedxa oobjects, Trammon .md (,ustom Animation, Delivering
Presentations S -

Reference Books: :
1 TheHandbookof}oumahsmSmdxesbyKannWahHoxgumThomasHammCh
2 Computer apphmhon for )oumahsm by RajivSaxena

UNITT v
Generai prmcxples of wntmg for 'I’V Visual language and grammar wntmg and ednmg news, basics
ofmmmdm&g.ﬂrepommmwdmmmmddocummkeamm
Customised Programmes ami lnfotamment Programme; : o
Using the TV Camera : camera pans shots and anglesfornewsmverage‘Orgmzsahon and Wm‘kmgof
TV Newsroom- Input, Outpnt, AssagnmentDmks Funchommsand their roles - reporters, copy editors,
input editors, output editors, news producers, cameramen, video editors; Compilation of a news bulletin:
headlines, storm,mndowm,teasas TheLIVERqun Phonos, Stand Ups,OBs Walkaboats
Television Production- techniques, fofmats, camera lighting, }'ideo recording, audio-m"i}ting; Post
production editing, special effects, studio lighting, sound effects, editing for television: o
linear and non linear edmng Use of TV for education and development, Soco Cultural xmphmhons and
impact of satellite channels, audience research and feedback, TRP. '

Books Recommended : ' :

1. Singh, Chandrakant P., Before the Headlines : A Hand Bock of T elevision }ournahsm, MacMillan

India Ltd., Delhi

Shrivastava, K.M., Radio and TV Joumnalism, Sterling Publishers Pvt. Lid., NewDe]hL

Saxsena, Gopal, Television in india, Vikas Publishing House, New Delhi.

Acharva, R.N,, Television in India, Manas Publication, Delhi.

Shrivastava K.M_, Broadcast Journalism in the 21st Century, Sterling Publishers, New Delhi

Had, of. Woid (Uies), soapi-e Aifear, o R 17 sfarehl, SRR, 2009

IR, qOiEd U4 WA I9F, SelfdoM o, TanEwT g, fae

- 3R BT IFRAM,, mﬁm—mmmm e yHree faeh

a1, Staffer, TR ve Higw RO, Iead TR, el

fiys, <1 R, SoRIYe AR 3 a3a M, TRT T AR, fedl, 2010

SI9fl, TR AW, ICHdl oEd U 9RaY, Ieieue e, 93 Reell, 2000
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UNITI
Radio as a medium of mass communication, Developn&mf of radio in India, Radio as a tool of
development, Basics of Radio Production, Mmrophones (T ypes and Importance), Radio Studiq
Set Up

UNIT-II
Radio Writing, News writing, Preparation of news bulletin, Various formats of news
programmes, Art of writing different radio programme formats (Talk, Play, Feature
Commentary)

UNIT-III
Production and Presentation, Voice Training: Effective use of voice (Enunciation, Flow/
Pronunciation, Modulation), Radio Interviews-Preparing and Planning, Types of Interviews on
Radio, Live and Recorded Interviews, Moderating skills for radio discussion programmes,
Handling interactive live transmission, Future of Radio, FM, Internet Radio, Satellite Radio,
Community Radio: Concept and Importance

Suggested Readings:
Radio Jockeying and News Anchoring, Aruna Zachariah, Kanishka Publishers
Radio and TV journalism,jan R Jonge and PP Singh
History of Broadcasting in India, Kaushalendra Saran Singh, Kanishka Publishers
Broadcast Journalism, CS Shrivastava , RK Parekh, Crescent Publishing Corporation
e, §0w, Foragie sfifean oer
AT mmﬁmmmm e glearerd

" gfire e, Wﬁ*mﬁmwmm 2 v
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UNITI ..

Public Lnderstmdmg ot Scxence (PUS) how to promote the PUS &x:xennhc hleracy Saenhﬁc
Culture, Scientific thinking and attitude, Globalization and d:xangmg attrmds towards Science,
RoleofScmlceandTechmlogymﬂiéh\odemsoady T o

. -, T
Classification and bnefdmphonofdnffaaxtgemmofscmhﬁcmmngs,popuhr
ﬁcuonandsaemepumalnnnrdahashpbetwemmmeandﬁwpubhq%puhnmlg
and Technology: Methids and’ Problem& Pmmotmg scientifi¢ outlook and using science and
technology for social change. |

UNIT Il

Writing science news stories, important media for communicating science, -writing and
producing science based programs on radio television and internet. writing, features on science,
Training for science and technology communicators, communicating science tO rural audiences.

Boohks Recommended: ' ‘ ‘

1 Vﬂamlam 1.V., Science C onunumcahonandl)eve}opnmt thmugh Media, Sage?ublmhon,

2 @ﬁmammﬁ%v‘aﬁmﬁmﬁa wﬁmnmﬁaéﬁﬁm

3. Qéﬁm-s'fmm@qﬂ faem dar, aaf¥en waEres, 2 et

4. qrEd, 3 G9lld (Wuies), e v Ree da9r, e B0 7 gy,

TR,

TR €. 99, qrrea 3. @oha (ues), e gieem ik WeR weaw, o9
WAR s, IR Rvafiaras, s vd sy s @ defa) sur oReg,
g vd gy faam, w8 e, 2006
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UNIT I

Prindpl&sofManagementpracﬁcesmmediaindustry Different types of newspaper owners if

patterns in India, FDLOrganwatmnalpauzemofadaﬂynewspaperandmagam funchonmg
editorial, business and printing departments, inter-relationship and coordination among them. |
UNIT 11

News Agencies of India- Structure and function, Cross media ownership

Orgamzahonalstmch:reofA}R&DoordaxshanandpnvateTV&Radlo(fhannetsmlndj

, UNIT 11 :
New: spaper economics, circulation and adverhsmg as sources of revenue
Newspaper as an mdustn and as a pubhc forum

Problems of small newspapers.
LA

Measures for the press to cope with the challenges from electronic media and- Lptemet
introduction to major Indian professional organisations of media : INS, ABC Edltor s Guild of
India, AINPEC, IFW], NUJ. -

Advertorial and Impact teatures

Books Recommended :

1.  Reportof the Enquiry Committee on Small Newspaper (1965).

2 Kothari, Gulab, Newspaper Management in India. Intexcultural Open University, The
3. Netherlands.

4.

Delhi.
Mathur, BS,, Principles of Management. National Publishing House, New Delhi.
Mishra, Anuradha, An Introduction to Media Management, Singhal Law Publisher, New Dethi.
FYoN), AN, GAER-T, S9E, ARG 9gad] ashg wEERa Rvafiere, [
W, GH, TR TIER-TA B T3 AR qa, mﬁv@wm AT |
TR, ResRm, GAER oF g4g, 19 <A W s@red, dae
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Sindhwani, Trilok N., Newspaper Economics and Management. Ankur Publishing House, New';
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UNIT-
Introduction : The M@anmgofRs&archandtheSaenﬁﬁcMethod,Charachenshcsof
and the DevelopmenkofMassMedla ResmrchC]assxﬁcahonomerdx ,
The Elements of Research : Concepts, Constructs, Hypo&mes/ R&eardl Quwtlons N
Instrumentation,. Vanabkes ‘Measurement, Scales :

UNIT-H ‘ ‘ :
Ma;or Oommumcaﬁon Raearch Methods : Expenmmtal Researdx, Survey Research,
Mlalysxs, Case study, Observahonal Research, m—depﬁx Intennew and Focus Group. Discussion
Sampling : M&mxgandTypesofSamphngPoplﬂahmandSample Sample Size and Sampli
Error -

: , UNIT HI

Areas of Mass Commumcanon Research : Print Media Research, Electronic Media Research
Public Relations Resedrch, Advertising Research, Media Effects Résearch
The Research Procedure : The Research Proposal and Report writing

Books Recommended:: : EEEEN LTt
Ahuja Ram (2001) Research Melhods }axpur Rawat Pubhcat:om .

Allen Mike (2008) Quantitative Research in Communication. USA: Sage Pubhcatxxn
Hocking John et al. (2003) Commumcahon R%eaxch. USA Allyn and Bacon.

" LestieL.Z (2010) Communication Research Methods in Postmodem Culure. USA: Aﬂyn and Bacon.
Lindlof Thomas R. (2010, 3rd edition) Qualitative Communication Research. USA: Sage Publications. |
Stewart Thomas (2002) Principles of Research in Communication: USA: Allyn:and Baoon. . :
Treadwell Donald { 2010) Introducing Communication Research. USA: Sage Publications.

Weaver and Wilhoit (2003) Mass Communication Research and Theory. USA: Allyn and Bacon.
. HrEa, 91 Gl (wiees), W?ﬂaaﬁﬁm ORI RS TR FrTe, SIAYR, 2009
10. SHTEH, X IS WAV U4 IR, VA T SR
1. e, 9w, e a sRarn aifte T, dagen

0O ND ! AW N e

UNIT-1 :
Prepare your resume using MS Word ; Create good report Auéiiig;pictjl‘x“ré, chart and graph etc
Create chart & Graph, Us‘mg Title, axis, Value and Lébel.etc ‘; Create gocd presentation using
picture, chart and graph etc. ; Introduction to Quark Xpress; Text editing and formattmg in
Quark Xpress ; Create Page layout in Quark Xpress ; Insert Plcturﬂ and create lmks in page .
UNIT - 11

Introduction to InDesign ; C'eate Box Item in an Article and use of fonts ; Insert Plctune box in
Text Box : :
Use of Picture Box insert Picture Box vamg Title On and Below Picture Box

UNIT - 1 : '
Prepaie DUMMY of Newspaper and House journal, design brochure and leaflet ; Introduction
to Photoshop Interface, Tools & Menus ; Use of Layers in Photnshop document ; Methods and
processes of printing

Books Recommended:
1. Sarkar N.N. Art and Print Production : Oxford University Press; New Delhi 2008,

2. Richard Schiemmer. Handbook of Advertising Art Production®, Prentice Hall, New York,
" 3. Mario Gardia. ,, Contemporary Newspaper Design®, Prentice Hall. NY. 1980.
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4.
5. Harold Evans. ,Newspaper Desigxl" Heinemann London.1976.
. 6. Moen, D.R; Newspaper Layout and Design; (1984); State University Press
- 7. Bowiles and Borden; Creative Editing; 3rd edition; Wadsworth ;

UNIT - 1

Ownership and administration of Intermet, ISPs, WAP, types of Internet Connection: Dial-ué,

ISDN, lease line. ; Multi Media; Meaning, concept, systems, elements and applications.

Convergence: Need, nature and future of convergence. ; Introduction to HTTP, HTML,
UNIT-I

Web page development, inserting, linking, writing, editing, publishing, locating, promoting

maintaining a website. ; Concept of Netizens, online newspapers and magazines, periodi

blogging, social networking sites, Social Media. ; Major news portals. Data Mining through We
UNIT-III

Web Journalism- on line editions of newspapers- management and economics.

Role of new media towards society, judiciary, executive and legislature. ; New Media an*

Democracy. ; Advantages, limitation and risk factors in new media.

Debate on Cyber Security related to Economical, Cultural, Social and Political Issues.

Evolution, Limitations and possibilities.

Citizen Journalism in India.

Blogging: Concept, development and basic features

Role of blogging in alternative journalism.

Suggested Readings
1 Tripathi, Durgesh, Media and Youth, Manak Publication, New Dethi, 2016
2 Khatri, Neeraj Interactive Media and Society (2013), Kalpaz Publication, New Delhi
3. Naya Media Naye Rujhan-Shalini Joshi Shiv Prasad Joshi
1 How to Learn Computer Internet and Web designing

R SR

UNIT 1
Concept of Development: Changes in the concept and scope of development, historical ov
of development, issues and indicators of development, review of Five Year Plans fot
development in India. NITI Ayog.
Approach to development : Basic need, Integrated development, Local organisations, Self
development, Participatory development. :
Role of Communication in Development.

UNIT I !
Social and Rural Development: Social indicators of development-education, literacy, nutritio
and health, population control and family welfare, environment, women empowerment.
Coverage of contemporary social issues of importance to society such as gender, race, ethnicity,
religion, social class, poverty, development issues and public health, ethical and context i
considerations in reporting such issues. Globalization, Glom}izaﬁbn and UN Agencies.
Development Communication: Concept and process, Dominant, Dependency and Participatory

:3’1 Sytiabus for MAGMC) 2012-20 /7 7
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Role ot interpersonal channels, Uad)m ‘mass media, ﬁew mformahon and

communication technology in ¢ eve}opmem wuh >pec;al reference to Indla
Books Recommended: = "
1. White, Shiriey A., K Sadanandan Nmrand]osq;h Ascm& Parucxpaton Commnmcahon
Working for Change and Developmmt Sage, New Delhi: - L '
2. Servaes, Jan, Thomas T Jacobsort and thrléy A W!ute (Eds.) Parhcxpatary Communication for
, Sogial Change. Sage, New Defhi. :
3. Schramm, Wilbur, Mass Communication and Nahqml Development UNESCO Paris.
4. Thakur, BS. and Binod Agrawal (Eds.), Media Utilization for the Development of Women and
Children. Concept?ubhshegs New Dethi. . . A R T R s
5. - Rao,BSS: Te:lev&saonforRm&lDevelﬁpnnﬁ.Comﬁp& Publish ,Newbd&u_ s
6. Mehta, SR. (Ed.). Communication and Development issues and Petspecuves. Rawat Publications,
Jaipur and New Delhi.

7. Banerjee, Sumanta, Famxly Phnnmg Commnmcanon-A Cnhque of indxan Programme Radiant
" Publications, New Delhi’ -

§ bupta V5. Communication and Deseic;pment, Cemept PubliShins €6, New Delhi.” i
5.7 " Narula; Uma, Development Communication-Theory and Practice, Har./Anand Publication, Dethi :
190. ’La MR ard Cupta, V 5., Media and Development, Har. Anand Publication, New Delhi

11 K ..n_pu;.\s amy, B, Communication aryl Social Devﬂopmex_xgm India. Sterling Publishers, Delhi, |

12 , ;F;, velopment Commumcatwn Kamsi&a Publishers & Dx.smbutors, De!hx, 2013

L5 ! & Frrward, Cenwe for Mass Communication and UNICER EF-Rajasthan (2016)

24 -M:*z: s e geRal W@ e AR, Bl gee i [
5 AT rv Hoire (HuTes); fer wd R War, IR R i arered, SR,
6.

azrafisr {9e AT S %m ﬁ‘Fﬁﬂ FIISHA, 2016

Human Rxght- concept, meaning anddnallenges e e g
Humar Rights under U\I Cha:ﬁer—Counml on Hnman T{;b}@- Inﬁ‘mﬁham! Covenants on

RS

Human Rxg}*ﬁs

[ORs3 RS LA C onwention on Civil and Polmca! ng}\ts. %f‘» JJN Copventmns on Economlc, j
Social ahfi Cultural Rights Fnvironmental Rights. 1966- India and Universal Declaration. ‘
{luman Rights in Globalized World. Right to adequate Food, ‘Fducation,  Information, |
Umplovinert Guarantee, Health and Hygienie, domestic Violence and Rights of accused and

bhﬁk.LLI*‘ prrsen.

UNIT-1II
International Human and Civil Rights Organizations — »*unfwst‘, Imgrnational
Human Kights Commissions in India— NHRC, SHRC, Human Rights court in districts.
Human Rights and Media |
Agenda setting- framing of issues- newsworthiness- Human Righis mechanism and the
agencies. Assessment of reports- reporting and writing for Human Rights and courts.

Suggested Readings

1 Gopala Bhargava: Human Rights Concern of the Future; New Deth, Gyan books, 2001.

2 H.O. Aggarwal: International Law & Human rights; Allahabad, Central Law Publications, 2000.
3 Nj Wheeier and Timothy Durne: Human Rights in C{Io*ml Politics; London, Oxford University

Press, 1999. |
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UNIT 1

History and development of photography-Camera Types - Box camera, Polaroid cameras, Single
lens reflex cameras, Auto SLR cameras, Twin lens reflex.cameras & Digital cameras ; Principles
of compos:hon, lighting;: Photo—eqmpments— lens types and functions, film-types and functions,
Tripod, ‘lens-hood and reflectors. Shots, Focus, Aperture,.Shutter sp&d .depth of field, focal
length; White Balance; Exposme techniques; Filters and Etposure meter

UNIT I

Photo Journalism: Writing Photo Captions, Photo Features and Phom Essay; Qualities essential|
for photo journalism; Internét Photo Journalism; Charadenstxes of Photojournalism.

UNIT- 1 ‘ i

Techniques of Photojournalisim - blur, freeze, panning.; Selective focusing, Frame within frame;

Zooming, long Exposure, Panorama; Fill in flash, flash away from camera, Candid Photography, |

Digital Photography ‘ _ DR :

Books Recommmended :

1. Caritna, Reuel Golden, Master of Photography,

2. Upton, john and Store, fim, Photography by Barbara s_onden, (Prentice Hall)

3. Aiver, Balakrishna, Digital Photojournalism =

4. Chandra, PK, Visual Communication and Photojoumnaiism, Swasti Publishers, New Delhi,
5.

Langton, Loup, Photojournalism and Today’s News: Creating Visual reality,

Project work - 80 marks
Viva - 20 marks

Attempt any three activities from the following Assignments - «

1. Each student shall produce one single edition of (4 Pages newspaper on C omputer(tabload size)
Each student shall design and prepare a website contairing 6 to & pages which'are hypertinked.
Design a cover page of anv magazine (A4 size) of vour choice.

Prepare an advertisement {size A-4) based on socia] 1ssue.
Design a photo feature (with minimum 8 photographs) on A3 size sheet

V} xgn (‘A: lx.)

Every student will be assigned the Project during the Fourth Semester The stndent will make
his/her project on the given subject/theme approved by’ tbe Head. The on’ect Report will be
submitted by the students at least four weeks prior to the date 0{ commencement of the End-

Term Examination of the fourth Sane;ler At the tnne of vrva, the students will make a Power
Pomt Presentation of the Final PrO)ect_ -

Project evaluatlon and viva will be taken by an externai exammer fn)m the approved panel.
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The Dissertation/Practical Work 15 o be submntted at least fifteen days before thel
¢ commencement of the IV semester examination. Students will be required to submit a
- Dissertation on a Mass Communication-related topic after conducting research under the
guidance of a faculty member and with the approval of the Head of the Department.

"UNIT1
Definition of marketing, Importance of marketing, Marketing Mix - Product (Types, Levels and
PLC), Price , Physical Distribution, Promotion, Integrated Marketing Communication.

Marketing of Services, Social Marketing, Customer relationship management (CRM), Digital
marketing, Niche marketmg, Rural Marketing and Global Markehng

UNIT II

Evolution of advernsmg, concept, functions, classxflcauon, adverhsmg in the era of globalisation,
advertising and its impact on society with special refexmce to children and women, ethics of
advertising (ASCI. code of conduct) surrogate advert:smg, xmportancé of self regulanon in,
advertzsmg :

: UN!T oI :
t\dvertlsmg Agency-roie, structure and functions, cheni agency relabonshlp medja plammg
and budgeting, media selection, evaluation of advertising (pre-tests and post-tests)
USP, creative process, creative thinking, creative brief ,advemsmg copy wntmg for various mass
media, advertzsmg campaign planning (types and phases). A

Books Kecommended:

1 Aaker, David A., Rajeev Batra and John G. Myers. Advertising Management. Prentice-Hall, New
Delhi.

2. Sengupta, Subroto, Brand Positioning. Tata McGraw-Hill Publishing Co., New Delhi.

3. Rege, G.M., Advertising Art and Ideas. Kareer Institute, Bombay.

4 Caples, John., Tested Advertising Methods. Harper &Bros, New York.

5. Oglivy, David, The Unpublished David Oglivy. Sidgwick & Johnson, London.

6. Harrison, Tony (Ed.), A Handbook of Advertising Techniques. Kogan Page, London.

Chunnawala, S.A. and K.C. Sethia. Foundations of Advertising: Theory and Practice. Himalaya

Publications, Bombav.

Shrivastava, KM, Social Media in Business and Governance, Sterling Publishers, New Delhi, 2013

9. Prasad, Kiran, New Media and Pathways o Social Change, BR Publishers Corporation, New
Delhi, 2013

10.  Tripathi Durgesh, Advertising and Youth, Manak Publication, New Delhi, 2016¢

11.  TRe = Rig, Rom aie @ e, aorgr B0 179 s, sagR |

12,  wrrEa, € dolig (HUe®), SREe Ud g, oreF B 1 s, SR,

2010
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Public Relations and Corporate Commumcahon- concept and scope, publicity, propaganda,
advertising, and sales promotion, PR and public affairs Public Relations: Definition, objectives;
brief history of public relations in India. Structure of PR and Corporate communication in State, |
Public and Private Sectors
’ UNIT I
Tools and techniques of PR and Corporate communication- corporate identity and reputation,
media planning and selection for PR and corporate communication, Publics in corporate
communication and PR, financial publics, opinion makers, Iobbymg,PRprm(Race
Approach),Qualities of PR personnel.
UNIT III ‘

Crisis management- PR & corporate communication in damage control, third sector initiative ‘
Opportunities, challenges and issues for PR and corporaie communication in the media!
environment
Ethical issues of Public Relations and Corporate Communication -standards and Code of Ethics, |
professional organizations and councils i

Books Recmmnended.

Catlip, Scott M. and Allen H. Center, Effecuve Public Relations. Prenhce-HalL New Jersey.
Sahai, Baldeo, Public Relations. Standing Conference of Public Enterprises, New Delhi.

Broom, Glen and David Dozier, Using Research in Public Relations. Prentice-Hall, New Jersey.
Oxley, Harold, The Principles of Public Relations. Kogan Page, London.

Basu, Anil, Public Relations: Problems and Prospects. Space Age Publications, New Delhi.
Kaul, ].M, Public Relations in India. Naya Prakash, Calcutta.

Mehta D.S., Handbook of Public Relations, Allied Publishers, New Delhi.

Sengupta, Sailesh, Managment of Public Relations & Communication, Vikas Publishing House,
New Delhi. |
Black, Sam, Practical Public Relations, Universal Book Stall, New Delhi.

Jethwaney, Jaishri N., PuplicRelations : Concepts, Strategies, Sterling Publishers Pvt. Ltd., New
Delhi. -

WoNONAWNKR
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Tiwari, Raghumath Prasad, Rajya Sarkar aurjansampark. MakhanlalChaturvediRashiriya
PatrakaritaVishwavidyalaya, Bhopal.

e, g vd yoon, oo, os - R @ @eer, Ry i) Uy
FHTH, T |
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UNIT I

Stat:stus anmg,fmxchonandplaceofﬁtahshcsmmmmmucahonresearch,process
Measurement: Mwnﬂkglevehofmmsummuu,vahdrtyardrdahhtydmwmt

Data Coﬂecuon andece;smg Gasslﬁmbmutabulahmandwdmg ; e
Descnptxve s:ansuar Measms of Cmiral Tendency (Meqn, Mednm and Mode), .Qnamks
Deciles, Percentﬁa Measum of stpersxon (Range, Quamle Dev:atxon, Mean Devnhon
StandardDevtatxonamiCoefﬁuentofVamhm) e s :
Correlat mon/ ' Association: Characteristics of Correlation, Measures of Correlation : Karl Pearson’s
coefficient of correlation, Spearman’s Rank Correlation

Inferential Statistics: Difference Between Parametric and Nonpmametrm Statistical Tests; Steps
in Hypothesis Testing, Chi-square Test.

Books Recommended

1 Ahuja Ram (2001) Research Methods. Jaipur: Rawat Publications '

2 Allen Mike (2008} Quantitative Research in Communication. USA: Sage Pubmam
3

Merrigan, G, & Huston, C. L. (2008, 2nd edition, Paperback} Commumcahon Research |
Methods. Oxford University Press.

Reinard John C. (2006) Commuinication Research Statistics. New Delhi: Sage Publications.

e

5 Wimmer,R.D. and Joseph R. Dominick (2006) Mass Media Research: Processes, Approaches
andd Applications. India Edition: Cengage Leamning.

5. Wrench |.S. et al. (2005, Indian Edition} Quantitative Researchk Methods for Communication.
New Dethi: Oxford University Press.

7. AT, 31 WOl (W9Ies), "aER wy alkidl auwrgm B g sl o
2009
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. University of Rajasthan, Jaipur
N
M.A. (PRA)
(Public Relations and Advertising)
Subject Code :PRA
Course Category
CC : Compulsory Core Course

CE : Core Elective

Dis. : Dissertation

PRJ : Project Work
Contact Hours Per Week
L : Lecture

T : Tutorial

P :Practical's

Scheme of Examination

1. Each theory paper EoSE shall carry 100 marks. The EoSE will be of 3 hours duration.
Part ‘A’ of the theory paper shall contain 10 Short Answer Questions of 20 marks,
based on knowledge, understanding and applications of the topics/texts covered in
the syllabus. Each question will carry two marks for correct answer.

2 Part 'B' of paper will consist of four questions (with internal choice) of 20 marks each.

Course Structure : ‘
The details of the courses with code, title and the credits assigned are as given below.

Eligibility : . A
Eligibility for admission in M.A. (Public Relations and Advertising) is first bachelor degree
in any discipline from the recognized university with minimum 50%. Reservation of
seats/ relaxation of marks for different categories will be given as per university rules.

£
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University of Rajasthan, Jaipur W

M.A. (PUBLIC RELATIONS AND ADVERTISING)
Syllabus for Approval
- Semester Scheme 2618-20
P I
| Subject 3§
Sr. Code Course Title 3 g
z ©3
’L 1 |PRA101 | Writing for Media oc
g2 PRA 102 Marketing Communication CC
~NE PRA 103 Oral and Visual Communication cC
EE 4 ' PRA104 | Theories of Communications CE
S5 PRA 105 Communication Skills CE
6 History of Media CE

2 |2lzlzlgleEs|gg|8|8|8]| Credt

1 ' PRA201 | Advertising Principles and Practice CC

ez12 | PRA202 | Public Relations : Principles and Practice CC

S &l PRA203 | Tools and Techniques of Public Relations CC
Sals PRA204 | Consumer Behaviour CE
& é 5 PRA205 | Media Planning CE
6 PRA 206 Law and Ethics of Advertising and Public CE

Relations

R i

‘A PRA 301 Creative Advertising and Campaign Planning "'v CC

ER
‘ A é 2 PRA 302 | Page Layoutand Designing CC
= Nl . PRA 303 Corporate Communication CC
E Si4 PRA 304 Development Communication
S5 PRA305 | Event Management
6 PRA 306 iehts

Q13|8|13|1REIRIAIA
5122/z/2/2 Bslzlzzlls

1
&2
c&i3 PRA403 | Production Techniques
8 E 4 PRA 404 | Dissertation or Practical work
=9 5 . PRA 405 Business Communication
6 PRA 406 Digital Communication CE
Lo,

Syliabus for MA(PRA) 2012-20
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MA ( PUBLIC RELATIONS AND ADVERTISING)
Syllabus for 2018-2ﬁ |

Meamng of Translatlonu Types of Translahon, Tramcreahon Tools .of . Translation, Basid
pnmp!wof transiahon, Problem of Transiahon, Purpose and: Impmtance of Translation.
— S Unitl-. 7 _
Dﬁrerent forms of wnbng P»ressRelease Backgrounder Feature; Advertona]s Rev:ews,Speeﬁt,.
Memairs; Travelogue Wntmg for house ;ourm! Newsleﬁer, Notice/ Cn‘cuiar Draftmg Agenda

and ! ant&s of Meeimg

T Tyrnees oS L emrosns

o Umt—m : : e
Wrstmg for Electromc Mecha - Corporate Films and documemanes, Creatmg Advertxsements
Cs ¢nd Radlo jmgles) Radm talk / feature, Wntmg for Somai Medla and Blog Writing ‘

Books’ Rrrommemled -

1 Sastry, 1. ‘Venkateswara. ‘Art and Science of Translation, Centre for Advanced Study in Linguistics,
- Osmania u‘mVEfSi‘tV and Booklinks Corporation;’ Hvderabad

Bhatnagas, Y(; Theory:and Practice of Translation, Ajanta L\zﬁhcanons, Delhi:-

Ganesh, T.K,, Essentals of Mass Media Wntmg. Auﬁmmprss, Delhi,

Gupta, Om, Bamc Aspects of Medsa Wntmg, Kanishka Pubhs‘ters, sttnbutora New Delh;l
Raman,-Usha, Writing for the Media, Oxford University Pree" f\few Delhz '

sy, weada, PSR WL, oM SR, SR

@WW%@W%@?WMWWWM

freafdenaa, feh
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1 WFeE, 9. Aty agare figra W W, IEis YT, SR

12 o9, faesify, werd, SF@EKE SR achld AR, mﬁﬁmrr zgamsnvm
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' ' Unit-I :
r)enmng marketmg, Impqrtance of markelmg. Marketmg concepts Market Segmentabon,
\farketmg Process. :

Umt-H
Marketing - Mix =, Product: (Types, Levels and PLC), Price (Pricing Strategm) Physical |
Distribution, Promotion, Integrated Markehng Commumcahon :

Unit-TII
Marketmg of Servxces Somal MarkeMg. Customer reianonshxp management (CRM) ngxtal
marketing, Niche markehng, RuralMarkehngandGloba} Marketing.

Books Recommended :
KoderKe!ierKoshy,ﬂn,MarkeungMam.gemenLPH!,NewDeﬁu T

.. Ramaswamy, Namakumari, Marketing Management, Tata McGraw Hill ,

" Jain, Subash C,, kxternahonaiMarkehnnggmlenLCBSPnbhshasandeshibubrs,Newam
Varshney, RL.& Bhattacharya, B, !nﬁenmmmal Markeung Mamgement— An lndmn Perspectxvs,
Sultan Chand and Sons, ‘New Delhi
Kothiati, Rakesh, Mehta; Anil and Sharina; Ashok, MarkfﬁngManagemmt 'RBD, Jaipur.

Srgard, wrad, s R oewe, wrR ofedE, wBRel

Unit-]
Oral Commumcabon Onom and’ deveiopment of ora; commummnon,Usmg technologyfor oral
communication, Visual Commumcaton.Psydxologxal aspects-and moods of colour,shapes and
symbols, Cultural aspects of colours and symbols -
‘ Unit-IT - : : ‘
Etmcs and use of Vlsuals in medla, Advertnsmg Layout {stages and types) Componems and
Principles of Demgp, Typography TR Ce

Umt-m : :

De51gnmg Y Lsual Commumcabon, Corporate Identity (Name, Logo Symbol, Tagline Slogan and |
Captions), Designing Maﬂers, Posters, Pamphlets Dummies, POPs, P ackagmg Dmgns and Sales -
material . o . s S
Books Recommem‘led

Verma, Harsh V., Brand Management, Excel Books, New Delht. : :

Jethwaney, Jaishri, Corporate Communication, Oxford Univ: e:sxty Press, Neu Delhx.

sroar, sl RS wEoeTs, AR ufeber, qs‘ﬁﬁﬂ DR

Meaning and concept, Funcuom of mass commumcatxon, 'Mass commumcatxon theories

(Dependency Iheory, Cultivation Theory, Agenda Setting Theory, Use and Gratification Theory,

Hypodermic- I\eeedie "Iheer'y, anted Eﬂects Theory) Pmpaganv'vva énd Persuas:on, Basxs of

Intercu]tural commumcanon N
‘ v Umt-l] R B ‘

Foundatxons and role of ]oumalwm in society, Ioumahsm and Indlan Democracv (Concept of

fourth estate), - Deve}opment cdmmmucabm, Role af mass madm in opmzon makmg, Effects of
mass medza ' LR ‘

/ )\1"_’ 1"”“‘5\.}
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Unit-I
Media theories @ Authoritarian Theory, Libertarian Theory, Social Responsibility Theory,

Democratic Participant Media Theory., Interactive_'!’f_\eory(One step flow, two step flow, multi-

step fow.

Books Recommended : _
Kumar, Keval ]. Mass Communication in Indlia, Jaico Publishing House, Delhi
Narula, Uma,Dynamics of Mass Communication: Theory and Practice, Atlantic Publishers,New
Narula, Uma, Handbook of Communication: Models and Perspectives, Atlantic Publishers, New
Delhi
fowett, Garth'S. andO DonneiLVrcinna, Pmpagamia ‘and Petsuaslon,Sage Publications, London
Ma Quail, Denis., Mass Communication Theory: An Introduction. Sage, London.
DeFleur, M.L. and S. Ball-Rokeach., Theories of Communication. Longman, New York.

-McQuail, Denis and Windhl. Communication Models for the Study of Mass Communication. |

Longman, London.

Werner, Severin ]. and Tankard W. James., Commumbm Theones Origin, Methods, Uses.

Rangara]an C. Commumcahcm Theories and Models, Hnnalaya Pubhshmg House, Mumbai

qrfed, 3 Wolia, AR B IR 1d SRR A, gﬁaﬁaﬁﬂ AR

T, e, R aEeian B Rem g, v sfaed, R

ﬁa# 3. Armr, e - gfaey oF Rigra, TR sfeod ooe fesdleged, danerg |
R GIF’W?{ Wa‘»mm mﬁmmﬂm Hs‘féo—vm

Unit-1
Commuiucation (meaning and nature), Barriers of'd‘)mmunk:atilon, Types of communication,
Communication process, Non-Verbal Communication Skills, Body language/Kinesics and Eye
contact, Facial Expressmns and Gestures, Spatial distance and Proximity.

Unit I

Effective communication skills: Writing (sentence structure, types and building paragraphs),
Reading {skimming the main idea, read between the lines, tone and style of the content),
Effective listening, Speakmg (Presentation skills, pnbhc speakmg skills and effective use of
voice)

Models of communication: Linear- Aristotal, Laswell, Shanon-Weaver, SMCR Non-linear-
Wilber Schram and Osgood circula Model, Dance’s Helical model, newcomb’s ABX model

Books Recomnended :
Mathew, M.]., Business Communication, RBSA Jaipur 4
Seely, John, The Oxford Guide to Writing and Speaking, OUP(OXFORD)

Pal Ra;emlra,}(orlahalh,] S. amlClmdS.,BssmhaisameCm\mmumuon,Newa}u
Kaui,Asha,BusmessCommnmmPrumHaﬂ,NewDeﬂn o
DukkWEmdFddem&huﬂsd&mCmmmhmMmﬂmeg
Company, London.

McQuail, Denis and Windhl Communication Models for the Stud\ .of Mass Communication.
Longman, London. -
fog, . v @i 9fasT o9 MMMWW FEHTS
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\ Unit-1

™ kiistory of Print Media, Origin and Growth of Indian Press, Role of Press in Freedom Movement,
Ongin and Growth of Media in Rajasthan Traditional Media: Folk Dances, Folk Theatre, Folk
Music, Puppetry.

Unit-II
A historical perspective of Radio in IndiaFM and commum’ty Radio-state and private
initiatives. Public Service broadcasting & Commercial Broadcasting.

Unit-IN

A historical perspective of television in India.An appraisal of Cable & DTH network and major
News Channels in India.
Books Recommended :

Parmar, Shyam, Traditional Folk Media in India. Gekha Books, New Delhi.

Natarajan, ]., History of Indian Journalism, Publications Division, New Delhi.

Parthasarathy, Rangaswami, Journalism in India. Sterling Publishers, New Delhi

Kumar, Keval }., Mass Communication in India. Jaico, Mumbai.

Raghavan, G.N.S,, The Press in India: A New History. Gyan Books Pvt. Ltd., New Delhi

e, €1 deyam (@), R TeRar - ARk ram, R 93 d=x % e
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History ot Advemsmg, *ypes of Adverusmg, role and. nnpacr of ady er’asmg on Soaety (Soao-
Economic effects), DAGMAR approach and AIDA Model. :

Unit-11-

Advertising vs other forms of communication (propaganda, publmty, pubhc relations, personal
selling and sales promotion. }structure and function of - an advertising department, '

advertising budget methods {percentage of sales, compelmve parﬂ:y method, objective and task |
methodandaffordabdxty method). C St e '
Umt-m

Ad agency (definition- and: functionis),types of agencies, 1sfructire of \an aéverusmg agency
(group and departmental system), remuneration system of an agency (commission system, fee,
system and service d\arges),selectmn of an adverhsmg agency dient~agency relanomhxp

Books Rewmaxded U

4Chm\.awa1a amiSeﬂ‘uav FonndabomofAdvausmg'!hwry and Pracbce Himalya Pubhshmg
House, New Delhi.

'_Batra SahshK&Kazmx,&HH,Adverhsmgaijalestmomm F,xcel BooksNewDe!lu
" Brand Management, Harsh V. Verma, Excel Books New Delhi.

‘Corporate Communication, Jaishri Jethwaney, Oxford Unnersxt) Pr&éé.
mr%aa&%ﬂwqammqmm#fé‘&m .
g A R fes o od Rigiea gear D) W:qqu? Gﬂm: '
g, R R R ye e RS gy st W s

WHTEd, SO, WY Ud fASeE, IeeE R 3 See, WagR

Unit-I !
Hxston and evohmon oi PR I}_ﬁmhon,Scope and stmc:mre of I’R szfemnces between |
Advertxsmg,PR,Pubhcxt\ and ‘Propaganda, Four Models o{ PR (Press Agentry /Publicity moded, '
Public Informatxcn model, One- way asymmetrical mode!, Two- wa y.symmctncal model). '
CUnit-ll - .
Ma;or roles of PR in managemem(lmage Building, Gondmﬂ and C‘.nsas Ccmmumcanon) PR
process(RACE Approach), PR practice, Challenges in PR, Role of PR agemes and their
Functions.
Unit-TH
Publics in PR {Intemnal and External), Customers, Government, Medm, Employees and Potential
Empiovees, Competitors, Opinion makers and Special interest groups, Stakeholders.
Books Recommended :
Mehta, D.5, Harxdbook of Public Relations in India, Allied Publishers, New Delhi. ‘
Philip, Leslev, A Handbeok of Public Relations and Communication,Jaico Publishing House,
Delhi.
Newson, Turk, Thomas Kurckeberg, This is PR-Realities of PR, Asia PTE Ltd.’
Jethwaney, Jaishri, Corporate Commumication, Oxford University Press, New Delhi.
Seard, s, Ao od SFRiYd, 9rR dfaaTs, REfewet |
T, AN, TFET® U4 HAR SEEA, Jorer R uY e, wage

HFIEA, GO, m@mwmwmm
D s \ ) w1820

N
l? {AHcoademiic) |
. o id (\‘fd t“’.‘@ A':dﬁ
‘ bR A !
2 - -




Umt-I .
~ Tools of PR- Inbema} and Extemai House journal, House Ioumal Demgnmg, Typa of House
journal, Magazmes Press Confemnce, Press Brief,Press kxt, PRSS Visit, Press Release, Repmder;
Brochure, Advertorial, Suggestion Boxes. >
Unit-II o
Audio Visual as a tool for PR Documemary Production, Commercxal Cinema, Realistic Cinema,
Corporate Film, Photo Commummuon, Use of Photo in PR, Capt:on Writing, News Reel, Videg
Clipping.
Unit-II
Exhibition, Traditional Media: Meanmg and its Various Types, Outdoor Media: Meaning,
Advantage and Disadvantage, Transit Media: Meaning, Advantage and Disadvantage, Direct
Mail: Meaning, Advantage and Dzsadvantage o
Books Recommended ~ ' S R
-Mehta; DS, Handbookof?ubhckelahonsmh\dla,AMPubhs}m New Delhi.
Philip, Izsley,AHmﬂbookofPubthehMmaxﬂCommummJamoPubﬁshmg}btm,de.
Srivastav, HO, Broadcast Tectinology a review, Gyan Publishing House New Dethi.
- Newson, Turk, Thomas, Kurckeberg, This is PR-Realities of PR, Asia PTE Lid.
Jethwaney, Jaishri, Corporate Communication, Oxford University Press, New Delhi.
Woardl  oas, R{evs o9 996Yd, 9PR YeIvH, Tl

Consumers and target customers ‘consumer be}mv;our(defxmhon and its meanmg) theonfs on
motivation{Freud, Maslow and Herzberg). :

Unit-IT ;
Social and Psvchologlcal influences on consumer behaviour *weds anu motives buymg decision
making process. - =

v

' Unit-m
Consumer perception segmentation, targeting &positioning (S'fP) analysis ,values, attitudes
and lifestyles (VALS) network. ‘
Books Recommended :

Schiffman and Lazar ,Consumer Behaviour, Pearson Prentice Hall ,New Delhi.
Kotler, Keller, Koshy, Jha, Marketing Management, PHI, New Dethi- - -
Ramaswamy, Namakumari, Marketing Management, Tata McGraw Hill -

Jain, Subash C., International Marketing Management, CBS Publishers and Distributors, New
Delhd

Varshney, R.L.& Bhattacharya, B., International Markehng Management— An Indian Perspectives,
Sultan Chand and Sons, New Delhi :

Kothari, Rakesh, Mehta, Anil and Sharma, Ashok, Marketmg Management, RBD Jaipur.

Classification of media (ments and demems) selechon of mecha medla planmng (definition) ,
roleofamedxaplarmer et e e L e

S Umt"n 4 - ..

Media plarmmg prm (s:tuatxon analysis, mlplementahon and momtomxg),medxa plamung

La




‘ ulmg) determining cost of media.
S Unit-IIT
?‘v{edxa buying Agenc:es and their services, IRS, NRS,HUT, ABC TRP ‘GRP, RAM and TAM

— ‘Books Recommended:
Wells, William,Burnett john and Moriarty Sandra, Advertising Principles and Practice, , PH],
New Delhi.
Chunawala and Sethia,Foundations of Advertising '['heory and Prad:xce, Hmmlya Publishing
House, New Delhi.
Batra,Satish K &Kazmi,S H H ,Advertising and Sales Promotion, ExcelBooks,New Delhi
Belch,George and Belch Michael, Advertising and Promotion: An mtegraﬁed marketing

communication perspective; McGraw Hill Publications.- .
Stear, Gmsh ﬁ?m‘ﬂsﬁvaqma% amv qf«?ia}m L ﬁ:a-‘cﬁ

strategies (media mix, reach, fmw“cmem

... Unitl . :
Copyright Act, Law of Defamatxon, Prasar Bhartl Act, k\formahon Technology Act,
Competition Act {2002), Advertising Laws in India, Cigarettes and Other Tobacco Products Act,
2003 (COTPA), DmgsandCom:ebcsAct,DmgandMangemed&esAct, o |
Trademarks and Patents (IPR) o
UnitH | |
Ethical Aspects of Advertising, Deééptivé and- Mssleadmg Advertising, Comparative
Advertising, Controversial Advertzsmg, Subhmml and Surrogate Advert]smg. Stereotype
Portrayal, Effects on Children. ~
Unit-H
Self-Regulation, Mandatory Regulation, ASCI code of Ethics for Advernsmg. DAVP’s Code of
Conduct, AAAIL Public Relation Ethics: PRSI and IPRA
Books Recommended : :
. Sawant, PB, Badopadhyay PK, Advertising Law and Ethics, Umversal Law Pubhst\mg company, Delhi.
Bama.VldJﬁla,PmesandMednLawMannaLUmasal{awpnbhshmgCOmpany New Delhi.
Kumar, Keval }, Mass Communication in India, Jaico Publishing House, New Delhi.
Basu, Durga Das, Laws of the Press, Prentice Hall of India, New Dethi. X ‘
Batra, Satish and Kazmi, SHH, Advertising and Sales Promotion, Excel Books India, New Delhi.
Sales Promotion and Advertising Management, MN Mishra, Himalya Publishing House, Delhi.
Hqrad, Wolle, 99 S 3R e et 93 eew, AR
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Concept of creativity , creative brief and USP creative thinking (vertical and lateral) ,creative
process.

Unit-TI
Copywriting(concept and importance), visualisation (concept and importance),creative ad copy
for ditferent media (Print, Broadcast, Web and Outdoor), psychological effects used in
advertissments (Empty Space, Halo and Zeigernik).
Unit-Tll
Types of campaign and stages of campaign Planning , advertlsmg appeals (rational and
emotional) ,message design approaches.
Books Recommended :
Weﬂ;‘?ﬂlmm,Bun’cﬁ,]dma\detySamimAdvuhmngPrmpiesm\dm PHL,
- New Delhi. .
Gunmwﬂaamdﬁe&ua,Founda&xsofAdvelsmgﬂmrymmdPrxm,HmlyaPuNnhmg
Batra,Sahsh K&Kazml.SHH,AdverhsmgandSalesPromomm,ExoelBooks.New Delhi
Belch,George and Belch,Michael, Advertising and Promotion: An integrated marketing
communication perspective, McGraw Hill Publications.
Brand Management, Harsh V. Verma, Excel Books,New Delhi
Siearl, s, fagma vd Saes, AR gfeda, 3 el |

ared, W fog, R gedie vd figra, IoRema R 79 sieredl, Sragr |
g, = (e, s yes, o R 1 saell, SR |
WA, Folld, TS W@ R, I 7 1Y s, SR |

UNIT-A
Prepare your resume using MS Word ; Create good report using picture, chart and graph etc
Create chart & Graph, Usmg Title, axis, Value and Label etc.; Create good presentation using
picture, chart and graph etc. ; Introduction to Quark Xpress ; Text editing and formatting in
Quark Xpress
Create Page layout in Quark Xprms Insert Picture and create links in page
UNIT -B
Introduction to InDesign ; Create Box Item in an Article and use of fonts ; Insert Picture box in
Text Box ; Use of Picture Box insert Picture Box Giving ; Title On and Below Picture Box
_ UNIT-C
Prepare DUMMY of Newspaper and House journal, design brochure and leaflet ; Introduction
to Photoshop Interface, Tools & Menus ; Use of Layers in Photoshop document ; Methods and
processes of printing
Books Recommended :
Rajarama, V., and Radhakrishnan,T., An introduction to digital computer design, PHI, Delhi
Singh ,Vishnu Priya & Singh, Meenakshi, DTP course book, Computech Publications ,New Delhi
NIIR Board, Screen Printing Technology Handbook, Asia Pacific Business Press, New Delhi.
NIIR Board, The Complete Book on Printing Technology ,Asia Pacific Business Press, New Defhi.
Rz e, Riz G, wgseiifee by 7 oRga afas, 8 l
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"y weept of Corporate Cgmmxmicatidn,'Medning and D(éfii\itiém Evolution an&"Importance '
Corporate Communication Functions, Commumrabon with. Medxa, Relatxons thh Govemmem,
Cerporate Soaai Responsxbxht\ SRR
L Umt-H
Image Buﬂdmg, Corporate Brandmg (Phxlosophy am:l Image), Corpomte Culture Specialities
and Novelties, Trade Shows and Exhibitions, Events and ’Sponsors}ups, Crisis/ Disaster
Management, [nshtuhonal / Corporate Adverhsmg o
NS § “TTE | GBI SRSk PR S S L A LA

Financial Communication, Understanding financial market, Finandial institutions, RBI and SEBI
regulation, Financial products; Financial Adverhsmg, Financial commumumm process for
IPOs; Mutual Funds, Investor Relations: .~ R ’
Boaoks Reconmmended : B '

Jethwaney, Jaishri, CorporateCommmmahon,Oxfad University Press New Defhy: -

~ Verma, Harsh V, Brand Management, Excel Books, Noida, Uttar Pradesh.

. Belch, . George. andBelch, . Michael, Advertising and PromotionrAn integrated - Marketing
Commnmcamm Pexspecnve, McGraw Hill. Publications, New Delhi.
Blythe, jim, Marketing Connnmncahmx, PHLNew Delhi..
s, e, ﬁamqamé AR ST, a%ﬁ?&;
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Unit-1
Concept of Development: Changes in the concept and scopé of éfébé‘!bhm"éht historical overview
of “development, issues md m«i!cators of c‘welopmewu, wvxew of’ Flve Year Plans for
developmentinindia. ‘ s '
Approach o development : Basic need,’ !ntegmted ‘development, J.ocal orgarisations, Self
development, Partxapatmv development. |
Role of Commumcanen m Development.

B ~ Unit-Tf
Social and Rural Developmem. Socml indicators of devempment—educatlom hteracy ‘nutrition
and health, population control and family welfare, environment, women empowerment..
Coverage of contemporary social issues of importance to society such as gender, race, ethnicity,
religion, social class, poverty, development issues and public health, ethxcal and context specxﬁc
considerations in reporting such issues.

Unit-TI1
Development Communication: Concept and process, Dominant, Dependency and Participatory
Models of Communication. , Participatory message making, Decision making and action.; Role
of mterpersonal channeis, tradittonal media, mass media, new information .mu communication
rechnclogy m development, with special reference to India '
- Books Recormmended :
White, Shirley A., K. Sadanandan Nair and joseph Ascroft, Participatory Communication: Working
for Change and Development. Sage, New Delhi.
Ambastha, C.K., Communication Patterns in Innovation Development, Extension and Client
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Systaem BR PubhshmgCorporahon, Del’m. -

. Servaes, }mﬂmsL}ambsmandShnleyA.Whﬂe(ﬁda),PamapatoryCommmnonfor

,  Social Change. Sage, New Delhi. .
© . Schramm, Wilbur, MassComnnmmhonandNaﬁoxmlDevelopmthNESCO Paris.

Thakur, BS. and Binod Agrawal (Eds), MedehbzakmforﬂteDevelopmxtofWommand
Children. Concept Publishers, New Delhi. :
}Pok}uapurkar Raja, Rural. Developmem through Commumty Teievxszon. Concepi Publishers, New
Delhi.
Rao, B.5.S., Television for Rural Development. Concept Publishers, New' Delhi.
Mehta, S.R. (Ed.). Communication and Developmem: Issues and Perspectives. Rawat Publications,
Jaipur and New Delhi. -

Banerjee, Sumanta, Family Planmng Coummucahon-A Cntxque of Indian Progxanme Radiant

Publications, New Delhi.

Dhama, O.P. and O.P. Bhatnagar, Education and Commumcahon for Develorpment. Oxford and
IBH Publishing Houses, New Delhi - '

Gupta, V.S., Communication and Developmem,C(mcept Pnbhshmg Co. New Delhi

Guptia, VS. and Singh, Ranjit (Ed), CommmncahmehnmngﬁmSoaoecmwnncDevebpmem.
. Har.Anand Publication, New Defhi.

Narula,Uma,DevebpmemCommnmcamm-Themymdedme Har.AnandPubhcahon,Ddh
Dua, M.R. and Gupta, VS., Me(haandDevelopmmt,Har.AnandPnbhcabon,Newah:

.. Kuppuswamy, B. Communication and Social Development in India. Sterling Publishers, Dethi.
Murthy, DVR, DeveiopmaxtCommmmhon,KamshkaPubhstms&D:stnbuﬁors Dethi, 2013
Kkiizi aﬁaw q-ﬁﬁamammw s yareE AR, IR

Unit1: : :
Introduction to event mamgement, Principles of event management Scope of event, Event
manager, Event team, Code of ethics, Establishing Policies & Procedures.
N . Unit-2 ? ‘
Preparing and ”lanmng Schedule, Organizing Tasks, Usmg the achedule, Responsibility,
Checklists, Expert Resou rces, “"he Budget, theme, light & sound Sponsorshxp prmcrple, Logistic
pohcv ' o
' Umt-3 ‘
Size and categories of Event : Sports, Rallies, Wedding, eorporate events, Dwgnmg the event
Establishing Objectives of event, Preparmg event proposal, Use of planning tools, case studies.,
Books Recommended :

Mohan, Savita, Event Management & Public Relations, E\kayhxbhshmgl-{ouse,Newaln.
Singh, Kaushalendra Saran, Event Management Principles and Methods, Kanishka Publication
New Dethi.

Harichandan, PC, Event Management, Global Vision Pubhslmtg House, New Delhi.

Shone, Anton & Parry, Brvn, Snocessfu! Event Management’ A Pract:cal ‘Handbook, Cengage
Lﬁamm Ind1a New DeIh: '

Unit- I RIS
Human Right- concept, meaning and challenges. Human Rxghts under UN. Charter-Council on

Human Rwhts International Covenants on Human Rxghts -\
52 | ' Awmm e
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Unit-II :
UDHR*19~18— (_onvenhm on Civil and Political Rights. 1966- UN Canvenhom on Eoonoxmc,
Social and Cultural Rights. Environmental Rxghis 1966- India and Universal Declaration.
“Pziman Rights in Globalized World. Right to adequate Food, Education, Information,
Empioyment Guarantee, Hezalth and Hygienic, domestic Violence and Rjg,hts of accused and
suspected person.

Unit-IlT ‘
International Human and Civil Rights Organizations — Amnesty International
Human Rights Commissions in India— NHRC, SHRC, Human Rights court in districts.
Human Rights and Media
Agenda setting- framing of issues- newsworthinesss Human Rights mechanism and the
agencies.
Assessment of reports- reporting and writing for Human Rights and courts.
Books Recommended

Gopala Bhargava: Human Rights Concern of the Future; New Delh, Gyan books, 2001.
H.O. Aggarwal: International Law & Human rights; Allahabad, Central Law Publications, 2000.

NJ Wheeler and Timothy Dunne: Human Rights in Global Politics; London, Oxford University
- Press, 1999.
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Brand (definition and importance), product and perceptual concept, brand positioning (concept
and strategx&s) Kapferer’s brand 1defnt1ty prism.

Unit-TI
Brand development index and category development index,brand extension, branding
strategies, concept of brand loyalty ,global branding strategy (standardisation and
customisation)

Unit-III

Types of brands (symbolic, experiential and functional) ,stages of brand management
(introduction, elaboration and fortification) ,brand portfolio ,brand equity (BAV models and
AAKER model) ,brand valuation (Inter brand method)
Books Recommended :

Moorty Y.LR., Brand Management, Vikas Publication, New Delhi.

Verma Harsh V, Brand Management, Excel Books, New Delhi.

Kotler,Keller, Koshy and Jha, Marketing Management, Prentice-Hall of India, New Delhi

David Akkar, Managing Brand Equity, Prentice-Hall of India, New Delhi

Chunawala S.A., SethiaK.C., Compendium of Brand Management, Himalaya Publishing House,

Mumbai.

Kapferer, Jean-Noel, Strategic Brand Management, Kogan Page India Private Limited, New Delhi
Sengupta,Subroto, Brand Positioning, Tata McGraw-Hill, New Delhi.

UNIT-1

Introduction : The Meaning of Research and the Scientific Method, Characteristics of Research
and the Development of Mass Media Research, Classification of Research
The Elements of Research : Concepts, Constructs, Hypotheses/Research Questions and
Instrumentation, Variables, Measurement, Scales

UNIT-II

Major Communication Research Methods : Experimental Research, Survey Research, Content

Analysis, Case study, Observational Research, in-depth Interview and Focus Group Discussion
Sampling : Meaning and Types of Sampling Population and Sample, Sample Size and Sampling
Error
UNIT- IIT
Areas of Mass Communication Research : Print Media Research, Electronic Media Research,
Public Relations Research, Advertising Research, Media Effects Research.
The Research Procedure : The Research Proposal and Report writing
Books Recommended :
Babbie, E. (1986). The Practice of Social Research. California: Wadsworth Pubhshmg Company.
Berelson, B. (1952). Content Analysis in Communication Research. New York: The Free Press.
Bergh, V. & Katz H. (1999). Advertising Principles: Choice Challenge Change. Linarnwood, Illinois:
NTC Publishing Group.
Budd, R. W. (1978). Content Analysis of Communications. New York: Macmillan.
Little, W. Stephen (2001). Theories of Human Communication. USA: Wardsworth.
Tejumaive, A. (2003). Mass Communication Research. (An Introduction). Ibadan: Sceptre Prints Ltd.
Wimmer, R D & Dominick, ].R. (2000). Mass Media Research {6th Edition). Belmont,
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- Californs a.Wadsworth F u‘.hshmg G umpan : ‘
Yin, R. (1994). Case Study Research: e ’ _Mattmds Beverlv Hills, CA: sage Publishing,
. Watson, Tom and Nobie, PauLEva%"", ‘P'h}xﬁzlamns,(:ﬂ’&l(ogan Page, 2007, London
‘i and Philadelphia. :
' Ahuja, Ram, Research Meﬁ\ods,  Rawaf ;{ubmm }mpur.

Fietcher, Alan D..and Bower ’{omas A. ‘I-muiamen‘mls ;:)f »\d\ﬁusxngkaeardl. Wadswor&\
‘Dubhshmg London. "

’ vells, ‘v'\’tlham Burnett john and Mormriv ,‘:.'mdra ‘Adv emsmg Pnncxplm and Prachce, P'HI,
o \\CV‘E Deihi. |

tawhla and’ semm, Fudndations of Advemsm;v Theo*ﬁ and Practice. Himalvd Pubhshmg
R Lsn-\e\ Uehi, ' :

Fundamcn.tal Lonceprs of photographv (parls and typas Qf camera) ‘aesthetic values in
photograph; (comoesntlon, perspectwe and colour} ; pm-duct emd event pholography
. Unie-lI - -
Radio studm set up, tvpes Gf mtcmphones ~Noice presentahnn on radxo/ effecuve use of voice for
radio, prc»d*xcnow 0( xad'o mmm»rcmls and jingles
| | UnitOI

Fundamental concepts of video camera, basic hechmquﬁs of amim-vxsmﬁj' v:&e‘o pmdtmhoﬁ,
production of television commrzruajs/ advemsemwts co '

‘Books Recomtmended: ~ " e C LS S R ) VR S
Walls, Wilbiam, Bumeﬂ Imh'u and Moriarty ,oandn Adverdsing: Tmmﬂlfw and Practice, PHI,

‘Yﬁ A L\)‘)}nl : sy St ‘\ AR

sla and beth; . Foundaﬁions of Adves’ﬁsing Theory and Practce, iHimalya Publishing
% ouse, New Delhz ' : c '
".eo Photo pm mné:m :
it asuld \i Videc Production, Oxford Uﬁiverz;iiy Press, New Delhi
S vasics of Audic-Visual E:htmg, Random exports, New Dethi.
T A, BT uEEiTE, BREeT qiftel JETed amar
T W qs‘ra‘aﬁ’ aaﬁ’ras ud ﬁi@ﬁ T R T SETTH :a‘rxgvz

The Dmsertatxon/ F‘rdcm‘al W orS\ is neqmmd to be submitted : ;
commencement of the IV semester examination. Students will be requm»d to submit a
Dissertation on a Mass Communication-related topic . after c:mductmg research under the
guidance of a faculty member and with the approval of the Head'of the Department whereas the
practical work wiil be assigned from the department.

Unit-1
Business Communication [Definition), Difference between business communication and
marketng communication, Types of Business communication, Internal {(Horizontal, Vertical,

Diagenai and Grapevine), External Communication, Principles of Effective Cotmunication (7

s, Face i iaee, Telephonic conversation, Meetings. Semninars and ~7§<'11\fﬁzrenc§s, Group

Discussiovs, Inferview (Tyvpesh. 3__3
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Unit-H
__ Written communication, Business comespondence (Structure and forms), Business letters,

e

k \uiry letter, Quotation letter, o:«cgg; Sales letter, Claim letter, Adjustment letter,

2

invitation letter.

Umt-ﬁl
Personnel Letters, Reference letter, Appointment letter, Confirmation letter, Promotion letter,
Warning letter, Appreciation letter, Sympathy letter, Memo,Notice and erculars Formal

- Reports. Intormal Reports W nhng job apphcahon, Techmcai proposa.a

Books Recommended :

Mathew, M ], Business Communication, RBSA Publishers, Jaipur.

raLRapﬂmKodM]SmekdBumCmmmmthanrd&Som New
~ Dethi.

Kaui, Asha,BusinessCommmmmPrmﬂa&Ne\m Dedhi.

Dulek, Ronald E &Fielder, )olmS,Pmnplesof&mmsCommﬁucalngamﬁﬂmPubhhmg
Compvacmdon

Unit-1
Digital Cummumcatxon, Cmu:ept and importance, Evolution of digital media (Global and India),
Convergence media, Various chgﬂal platforms, Forms of digital media{owned, paid and eamed).
Unit-IT
Website strategy, E—marketmg, Paid search marketmg, ‘Email marketing, Integrated e-marketing,
Digital media metrics {Page, hits, page impressions, clicks and reach), Rev enue metrics.
Unit-11
Socta; media communication, Soual Media Networks Use cf Socxa} Media in PR, Mobile
marketing, [ngital PR, Onhne advertising, TRAI
Books Recommended : » _
“Ryan, Damian, Understanding Digital Marketing: Marketing Strategies for Engaging the
Digital Generation, Kogan Page India, New Delhi.
Parkin, Godfrey, Digital Marketing-Strategies for Online Success, New Holland Publishers Lid,
London.
Chaffey, Dave & Smith, PR, E-marketmg Excellence : Plannmg md Opummng your Dngltal
Marketing, Routledge, New Dethi.
Khandekar, Vanita Kohli, The Indian Media Business, R&spmme Books, New Delln.

Rogers,ﬁverﬁM&SmghaLArvmd,hdxasCommnmcahonmohnmn.Buﬂockcarttocyber
marts, Thousand Oaks, New Delhi.
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