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B. DES.iN CRAFT ACCESSORY DESIGN

"There will.be 5 disciplines and the 'student.s,ban specialize in one of these disciplines.

1. Bachelor of Design (Industrial Design):
L Craft Accessory Design

IL Fashion Design.

III.  Interior Design

IV.  Jewellery Design

2. Bachelor of Design (Commurication Design):
L Graphic Design.

Bachelor of Desigﬂlndiistrizﬂ)

1 Crafi Accessory Design

Industrial design discipline in the classical avatar covered a range of design activities such as
Jewellery Design, Fashion desigr. Craft Accessory Design, Interior Design, Industrial Design &
Communication Design. In the 21st Century, we at Rajasthan University choose to redefine these
Induotria! Desizn subsets a5 Lumian Cenlied Desigu, Universal Design, Design for Sustainability,
Health care Design, Design for societal needs, Heritage design and Way finding Design.

Our design programme stresses on the specific role of a designer that of being for and only about the
user and the user’s needs, empathy and environment. The students will be taught critical thinking and
the design process to became effective and innovative problem solvers for companies, the community

and the consumers.

A range of domains such as nature and form studies, gestalt, semiotics, human factors & ergonomics,
materials and processes and systems design will form an array of learning modules through studio
tasks, real life projects, workshops projects both individually as well as in teams.

Students typically will start projects by developing ideas and concepts from -sketches to making
models and finally working prototypes which will be tested in the real world.

Our industrial Design graduates will be prepared to make a real difference in the world of design as
entrepreneurs, employees of design firms as well as of industry and many will also form venture
capital firms and some will also set up unique manufacturing hubs.

The pedagogy will consist of a combination of design skills, related theory, material and
manufacturing science, social knowledge, communication skills and management principles.
Learnings will be through class rcom projects, assignments as well as exposure to industry via visits.
ludusty iuersion ol a Lew weeks and working on live projects with Faculty and outside design
experts, '
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The ae»mn nmmﬂmmn will etart wyith a eommmon foundation year vwith the Communication Desigu
students where all the studcnts will be taught basic skills in design thmkmg and aesthetics, sensitizing
their minds to the World around through on and off campus assignments as weil as essential learning
tools such as skelching, cbservation, photog*aphy, colour, perception, presentation, model making and
woiksnop  projects, hisiosy o' design and asprinkling of topics from philosophy to social
anthropelegy. . PP

r-.-.-e . The specialization courses in the above said areas which will be of 3-year duration. Total
duration of the vmder graduate course will be of 4 years whicn includes 1 yea.r of foundation
o eoUTEEL t L e e S e , o
» Candidates have to ch‘ s2 Jleir srecialization S.L!bif‘f‘ wn,}e apnl) ing for thie foundation
course.” : N - R
~er Group r’l'SPUinc.ns.{'Sth rs; workshop, 3).h1bltlon>, slud ytour, visitto - . o - .
« . museum, galleries; industey visit are compuisery.
+ Study tour is compulsory for ail the students and they have *o deposit -
-+ -additicnal charges-according-to the actual expenses must be borne by the
. Students. : ‘
« As B Design is 2 profnS“lonal course, professionally qualified teachers will be assigned for

- practical and theorv subjects. -

»

L o -~ Scheme of Exam

{10 +Z+4) Pattern

Davralion of course:
4 Years (Maximur oeriod ailowed to complete course: 7 Years from tiie date of admission)

Mediant: Medium ol inatruction  and  examination”  will  be  Englisk/Hindi.
Eligibility: Candidate musi have passad Senjor Secondary Examination or equivaient with a minimum
o1 48% marks or eouiv ]rx { granes

Passing crltenon. For pass at each examination, a candidate shall be required to obtam a minimum of
36% in Theory paper and 40% in Practical.

Successful candidates wiii be qualified as under:

a) 50% and above but less than 6036 maiks il Division
b) 60"’ and above but less than 75% marks I Division
o) 75%0 maiks and above 1 Division witn Distinction

a) Agg egate 40% and above but less than 50% marks  Pass

*No Division will be awarded in Part-I, ~Part-il and Part-Iil. Division will be awarded only after
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Course pattern:

a) Founaation (Common for all stream of Design) 1 Year
b) Specialization (after successful completion of 3 years
Foundation)
3 M t ( ad?i



Lducatlonal cxcur \mn ofenrichment out.ugﬁ/wcuvnws.

Course will comprise of Group discussion, Sen:i inars, Workshops, Exhibitions, Study tours, Visit to
museum, Galleries, Indu>try v1sxf,s etz. Visi UE)’CUI\:IOH exgenses will be borne by student.

fxamination pattern: Annual

Qualifying papers: Compulsory papers like General English, General Hindi, Enviionmental Studies
and Elementary Computer Apglications may bs cleared anytime by the. ccurse duration of Four years
but clearing of paper is essential to obtein the degree., -

Due Papers: Practical papers cannot be &;z‘i.n'ied forward so a student failing in Practical paper will not
be promoted to next year,

Attendance eligiblthv‘ "/iin'mtf“ﬁ 75% attendanc" is requmd in th“y and’ Practical classcs
lndw,dudlny to be eli glbm to appear f’o, rcs},ecuve exams. o

Seat resérvzition: A‘s’ per Univ’ersity'o.. Rajasthan rules

Design course material: Drawirg uOiiI‘d Demgu relafed soﬁ\"art‘,'Aﬂ mate::alo, Des,mmg tooIs ete.
will be to be bought b*' st"ndem oulv ' e ' T

A~
LS5CEST

aj Tueory assessment:
o Each theory pap=r of 3 kours dhr;ttlon will be divided into § Unxtu/bucflons
» Each Unit/Section will have two questions from each of the Uniis of the Syilabus
o Student will be required to atteinpt cne question from each unit/section with an internal choice
o Allquestions will cairy equat marks (20 marks x 5 questions = 100 marks)
b) Practical asscssment:
e Material required for Practical cxam will have to be brought by the Student only.

s ach practical paper of 6 hours duration will comprise of guestions divided
into ., unite/sections :
e Student wiil be required io attempt a fotal of _ rucstions selecting at least

question{s) from each unit/seciion.

¢ A board/parel of examindes will be formed for Practical exar .matlovl by U*uversuy of
Rajasthan, which will comprice of an internal examiner from the College wito will award from
out of 40% marks for submissions, continuous internal essessments etc. and an external
examiner who will award from out of 60% n:arks for Practical exarn and viva voce for each

Practical paper.
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Distribution of Marks
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Subject Compulsory only | Max Marks Min. Pass Marks Duration of | Teaching Hours
‘ ' Exam
English Communication | 100 36 3 Hrs. 100
General Hindi 100 36 3 Hzs. 160
Environmental Studies 100 . , 36 3 Hrs. 100
Elementary Compuier 40 --_Pi':igf-i-gai_ 14 2 Hrs. 100 -
Application 60- Theory |22 2 s,
Elementary Hindi 100 36 3 Hrs 100
(in lieu of General Hindi
for non —Hindi speaking
students only)
Subjects Optionais
Theory . . 1100 36 3 Hrs. 100
CAD-101 Bistorv of Art | i ’
[ & Design
Practicals Tnternal External Internal | External Duration | Teachi
Max.Mark. Max. Min.P. |MinP.Mark | of Exam |ng
Marks. 3% ] Hours
CAD -102 Fundamentals | 40 60 16 24 6 Hrs. 100
of Design '
CAD -103 Visualization | 40 60 16 24 6 Hrs. 100
& Drawing Techniques
CAD -104 Material 40 60 16 24 6 Hrs. 100
tudies
CAD -105 Design 40 60 16 24 6 Hs. 100
Principles
'CAD <106 Design 40~ | 60 |16 24 6Hrs. [ 100
I | | | J |
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(Examination-202{)

Duration: 3hrs. =~ w0l - Max. Mairks: 106
Minimum Pass Marks: 36
The syllabus aims at ach'ie_ving the following objectives:
1. Introducing studerts to phonetics and enabvling them to consult dictionaries for
correct pronunciation (sounds and word stress)
2. Reinforcing selected components of grammar and usage

3. Strengthening comprehension of poetry, prose and short-stories

4 Strengthenirtg compoaitional skills in Lnghsh for paragraph writing. 'CVs and job
»~applications.

The Pattcin of the Question Paper will be as follows:

Unit A: Phonetics and Translation (20 marks)
(10 periods)
I Phonetic Symbols and Transcription of Words (05)
* IT Translation of 5 Simple seatences from Hiadi to Englishi (05)
, from English to Hindi (05)
IV Translation of 05 Words from Hindi to English 212y
from English to Hindi (2"
Umt B: (:ram'nar zmd Usagfe (25 marks)
(10 pﬂ iods)
I Elements of a Sentence (05)
II Transformation of Sentences ’ (05)

a. Direct and Indirect Narration
b. Active and Passive Voice

IT Modals ‘ (05)
il lense (05)
1V Punctuation of a Short Passage with 10 Punctuation Marks (05)

(As discussed in Quirk and Greenbaum)

Unit C: Comprehension (25 marks)
Following Essays and Stories in Essential Language Skills revised edition compiled by
Macmillan for University of Rajasthan General English B. A. /B. Com./B. Sc. v-/

Dy. Registrar (m—l_c_ 1)

University of Rajasthan
J aipg;
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Candidated will ke requived to answer § questions out of wi questions from the prescribed

texts, Each question will he of two {2y marke. {10}
: Suj ata Bhatt Voice of the Unwanted Girl
Rusk'in‘Bond o l_ o Night Train for Deoii
MK.Gandhi  TheBirthof Khadi
TL Nehru = A Tryst with Destiny
, A.P.J. Abdul Kalam ., . Vision for 2020
The candidates will be requirgd to ansver 5 questions from an unseen passage.
_ _ B o)
One vocabulary question of 10-words from tie given passage.
- 3
Unit D: Compositional Skille : , (30 marks)
(15 periods} ‘ ) : _
_I_»Lctters-Férmal and Informal . _ _ (10)
- ITCV’s Resme and teh Anrlinatione | ont Poper ' (idy
HI Paragraph Wiiting .. . - - : e (10)

Recommended Reading:

Sasikumar, V., Dutta and Rajeevan, A Course in Listening and Speaking-I Foundation
Books. 2005. '

Sawhney, Panja ard Verma eds. English At the Wozkplace, Macmillan 2003,
Singn, R.P. Professional Communicadon. OUP. 2004

Judith Leigh. CVs and Jfob Applicaticns. OUP. 2004

Arthur Waldhorn and Arthur Zeiger, English Made Simple. Upa z.i_nd Co.

Gunashekar ed. A Foundation English Course for Undergraduaies. Book I, CIEFL,
Hyderabad. : '

- Quirk aud Greenbaum: A University Grammar of English Longman, 1973

by e
Dy. Registrar (Academic-I)
University of Rajasthan
' Jaipur
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o ENVIRCRNMENTAT $TIRIZE

e+ o Examination-202{

Scheme of examination

Time
3hrs

Mm Marks Max.Marks
36 100

This paper will contain 100 muitiple choice questions. Each question will carry 1 mark.
Students .should be encouraged to. visit places of Environmental Importance including
Natural and Manmade Habitat.

Note:

1.

Cn

A

candidate. - .- . .-

‘The marks secared-in this paper shail not be couvnted in awarding the division to a

“The candidztes WJH ave o cLa: this compulsoly paper in three chan

~I'\T(rl-“pt‘euru\g or aos\,nf‘e Ill the examination of cvmmﬂmrﬂ« naper will ha ponmted

as a chancp

i A . . s
\ . ] “

Unit.1: Thé’Mixltiélis'ciplin‘a"y‘ nature of environmental studies

K

Dernutlor, .,copc aIld 1mportancc— Refatlonsmp between Environmental Studies
and other branches ot suence and social sciences.

Need -for Eavironmental awareness, Env1ronme’ntal education in present day
context. .

Unit.2: Naturai Resourees 2na Chalienges

.

b.

)

Natural rescurces: auci associated problems, Classification of resources: renewable

resources,non wenewabie resources, classes of earth resources, resources regions:

Definition and criteria, rescusce conservation. '

¥orest resources: Use and over- exploitation, deforestation; case studies. Tlmbex

extraction, mining, damns and their effects on forest and trival people. '

Water resources: Use and over-utilization of surface and groundwater, {loods,

drought confii vcts over water, dams-benefits and problems.

Mineral resources: Use and exploitation, environriental effects of extracting anc

using mincral resources, case studies.

Food resources: World food problems, changes caused by agriculture and

overgrazing, effects of modern agriculture, femhzcr-pystlcldes proolems water

logging, salinity, case studies.

Energy resources: Growing energy need, renewable and nonrenewable ensrgy

sources, use of alternate energy sources. Case studies.

Land resources: Land as a resource, Land degradation man induced Landslides, soil
sion T S

erosion and des eltlﬁ cation, ( W’?

Dy. Registrar (Academic-I)
University of Rajasthan
Ts, Jaipur
! : e
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¢ Role of an individual in c‘onservation of natural resources.

1

| #aolla syem f\'pvﬂr‘n'“vw-\na "ﬁ vyt e da Ty 1500t -
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Umt 3: Ecosystems, Concepts. Str ucture, Functions and Typ"s

e Concept of an ecosystem

LI otmctur and fupwtlon of an ecosyqtem

» Froducers, consumers end deoompooers

° Energy flow in the ecosystem

® Ecological successicn -

3 Food chains, food webs and ecological pyramids

. mtroductlon types characlerls’ucs features, structure and function of the

following €cosystem:
a. Forest ecosystem, Tropical Temperate and Alpine Ecosystem
b. Grassland ecosystem and Their Types
. Desert ecosystem with emphasis on Thar Desert

Aquatic ecosystems(ponds, streams, lakes, rivers, oceans, estuaries) and Wet Lands

o.

Unit 4: Biodiversity and its conservation

Ly Intreduction —Definition, genetic, species and -ecosystem  diversity
° ' Blogeogaohv‘ally classification of India -
- e Value of bicdiversity :consumptive use, productive use, social ethical., aesthetic
and option values
° Biodiversity at global, National and local level
° India as a mega-diversity nation
» Hot-sport of biodiversity
» Threats to biodiversity: habitat loss, poacking of wildlife, man-wildlife conflicts
o Endangered, Threatened and endemic species of India
. Conservation of biodiversity: In-situ and Ex-situ conservation of biodiversity
o ReAd n{)‘f‘? Df\r\]’ .

Unit S : Environmental Pollution and Control Measures
Definition

* Causes, effects and control measures of®

a)  Air Pollution

b)  Water Pollution

c) Soil Pollution

d) Marine Pollution P—’U [WJ
Dy. Registraf (Academic-I)—-

University of Rajasthan

. Jaipur
l v



e)  Noise Pollution ..

) ThermalDollition

g)  Nuclear Hazards ., --

s “Solid waste managoment Causcs, effects and conirol measures of urban and
industrial wastes ‘

° .Role of an individual in prevention of pollution
. Pollution case studies '
o Disaster managemeit: floods earthquake, cyclone and landslides

A

Unit 6 : Social issues, Environment, Laws and Sustainability

e  From Unsustainable to Sustainable development
o Urban problems relsted to energy
» “Water conzervation, rain water harvesting, watershed management

Resettiement .and. rehabilitation f peanler fn —ec bl Gl woucerns. Case
stadles

e  Envir onmental etmcs Isuues and possible solution.

o  (Climate chano global warming, acid rain ozone layer depletion, nuclear
accidents and nolocaust Case studies

o Wasteland reclamatlon. '

e Consumerism and waste-preduct.
‘o Environmentai Protection Act.

o Air (Preventioﬁ and Contrel of Pollution)Act

e  Wild life protection Act

e  Forest Conservation Act

e  Biological Diversity Act

e  Issues mvolved 1a entorcement of environmental 10giélaﬂon
e  Public Awareness.

TInit 7: Human Dopulatien and ibe Environment

» Population growth, variation among nations
¢ Population explosion-Famijy Welfare Programme
. Environment and Human health
° Human Rights
J Value Education
° HIV/AIDS
° Women and Child Welfare _
. Role of Information Technology in Environment and human health
. Case Studies !_), { (r/
‘ : Dy. Registrar (Academic-I)
University of Rajasthan
Jaipur
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Suggested Readings:-

L.

v

~1

Diwan - A.P. and Arora D. K 1995. Human Ecology Anmol Publication
Pvt.Ltd.,New Delhi. ’

Dubey, RM.1992. IHuman Ecology and Environmental Education,Chaugh
Pubhcatlons,Allahabad

Goudis,Andrew. The Human Impdct.

Husain Maxii. 1994 fiuman Geography,Rawat Publication,Jaipur.

Johnston, R:J.Ed. 1986 Dutlonan of Human geograp‘ny,‘\fatlonal Publication,New
Delhi.

Malik,S.L.and Bhattacharya D.K.1986. Aspects of Human Ecology,Northern Book
Center,New Delhi. : '4 ' | '

lVIlbllld,J& F and Bhooshan,B.5.1979. Human Seitlements in Asia. Pubiic,Polices ana
programmes Haritage publisher,New Delhi.

Nathawat, G.S.1985. Human Ecology,An Indian perspective,Indian Human
Ecology Council,Jaipur. ‘ '

Pussel, Bartrand, 1276Impact of Science of socicty UnmwinTublisher,Indio..
(paper back).

Sinha Rajiv, 1996.Gloobal Biodiversity Ina.,Shri publication,Jaipur.

Sinha Rajiv K, 1994, Development without Desertrction

14.Bnvironmentalist.Jaipur.  Sinha Rajiv K., 1996.Envircamental Crises and
Human at Risk,In A Siwi Publication,Jaipur.

Smith, Dlanne, 1984.Urban Ecology,George Alien,London.

Swarnkar, R.C.1985.Indian Tribes.Printwell publisher,Jaipur.

Tivy,Joy and O'Hugegreg,1985. Human Impact on the Ecosystem Edinburgh
George Allen Boyd. |

United Nations Development Report, 1996.Human Development Report,
1996.0xford University Press,Dethi.

Vannathony & Rogers Paul,” 1974. Human Ecology and World
Development,Flehum Press,New York. :

oy
Dy. Registrar (Academic-I)

University of Rajasthan
Jaipur
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Elemenmly Computm Apphcauons

Maximum Marks- 100 (Malri University Exa'ﬂmatxons)

Theory Max. Maiks -60-

Practical .: Max. Marks- 40, _

Each Candidate has to pass in Theory and Pr;.ctxcal Examinations separatcly.
Question paper for Elementary Computer Applications, (Compulsory paper-
common for B.A. / B.Sc./ B.Com. Part-I) be so sct that it has 120 multiple choice
questions (Blhngml) of %2 marks each, The question paper will be of duration of 2
hours. The examinces will have to give their answers on OMR Sheet only to be
provided by the University whose evaluation will be done based on OMR Scanning
Technology. Further the practical examination for this paper w111 be of 40 marks
and 1ts dm ation will be of 2 hours : "

C TTﬂ'it -F

Tatroduction to information technology @ Evolution and generation of computers.
type of computers, micro , mini , mainframe and super computer. Architecture of a
computer system : CFU ,; ALU, Memory. (Ram, Rom fﬂl‘nl[le)LaChu raemory, input
/output devices, pointing devices. :

- Concept of Operating systera, need typrs of operating systems. batch. ¢mOIe user,

multi — processing , distribuited and timeshared operating systems, introcuction of
Unix. Linux. Windows, Window NT. Programming languages Low level and high
level languages:: g,mexauon of languages , 3 GL and 4 GL ienguages Graphic
User lntextaceg Cn . o -

Unit-11

Word Processing too} @ Introduction , Creating, Saving, Copy, Move and Delete.
Checking Spelling and Grammer. Page Layout. interface, tcolbars. ruler, menus

keyboard shortcut , editing. Text Tormatting, insert headers and footers. Bullets

dnd Numbering. Imd and Replace etc. Insert Table and 1’zctu1c Macra, Mail
‘\’fPl Oe’

Fower DPoint : Creating and viewing a preseitation, managing slide shows
navigating through a presentation using hyperlinks, advanced navigation with
action setting and action butions, Organizing formats with Master Slides applying
and moditying designs adding grapiics , multimedia and special effects.

Unit - TIT

Electronic Spreadsheet : Worksheet types of create  and open a worksheet,
Entering data text numbers and formula in a worksheet inserting and deleting cells,
cell for maLtmg, inserting rows and columns in & workshest foxmdumg, wiorkshegs.
Using various formula and inbuilt function, Update worksheet using special loolx
like spell check and auto vorrect setup the page

f I_’)y l\(» Ivy trar -
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111 ma,gnm ot \mrk\hcu\ lm pr.mn L, mrml the data i lhv worksheet globally or selt ectivehs

Cl‘tdlmc’ charts. Lnhance worl s’nc‘*t\ usmg Chc.r(\ -nullmh' \«mksheels concepls’

$ . .
) . . . [

- } et e Ui IV .

The frrernet - Histony and Frinctions ofthd Interret,-Workihg with Internet, Meb Browsers. W orl Il
W|cm “Web, Unilorin Reésource’ ,I,m,,u.!a' and Domcm
Information. Emeail. Chatiing: isistant messenger services. News, Group. Te econjuenunv Video:
Conferencing. F-Conunerce and M-Corimerce

: 1 . S RN S . e e
Manare on Fomp:! S ocenes b b ’\f‘.i;.::”s gonfigure o mian Adcouin, o o an tomani, Keees

O ! K
E-mati, Se:ndmz7 mails. sending files an attachments and Addu.sx Book, Down!oadmg Files.
online-form filling. [--Services - E- Bankmg, and E-Learnidg ~

o R Unit -V
Social. Ethical and l.egal Matters - Eﬂe"n on the wa) we: Work Soc:alnsc Operate in other areas.
Cyber crime. Prevention of crime, Cyber law: Indian |T Act. Intellectual property. Software
piracy, Copyright and Patent, Software licensing, Proprietary software, Free and Open sourcc

software. _
Network Security - Kisk assesament Znd secuntly rmeasuras. Assels and types (data. applications.
systern and network). Security threats =nd anecks (passive. active): types and effects (e.g. [dentiny
theft. denial of services. commpuier virus atc.). Security issues and sccwrity measures (Firewalls

’

encrypiion/decrvptiont. Prevention.

Question Paper pattern for Main University Practical Examination ‘ Max Marks: 40

Practical

The practical exercises will be designed to help in the understanding of concepts of computer and
the utilization in the areas ontlined in the theary svllabus The emphasis should be on practd
usage rather than on theoretical concepts only. -

The practical exammation scheme should be as follows
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Core Paper-1

CAD -101: History of Art & Design (Theory)
- S Max, M: 100

_ Min.P. M: 36

A.m b

The aim of this unit is to encourage an undcrstandmg of the s:«u*l psychological, cultural, historical

and commercial factors which undc*pm all visuai arts theory and practice across th gpectrum of
subject speCIahsm s

Learning outcomes
e Understand-influerces on art and dcsmn aCTIVITIPQ and nntnamae thrangh the intermectotion opd
analysis of inforination _
o Be able to.assess, interpret.and evaluate information
¢ Be able to evaluate and present conclusions.

Course content

Unit-I: Influences of Art and Design Movements, Cubisni, Dadaism, Surrealism

Unit-II: Abstract Expressionisni, Minimalism, Pop Art, Renzissance, Baroque, Bauhaus, Roccocco,
Unit-III: Art Nouveau, Futurism, Impressionism and Post Impressionism,

Unit-1V: Arts and Crafts, Gothic, Historical Art and Design Developments,

Unit-V: Contemporary Art and D=sign Developments.

Reference
R. Nath, (1976) Hiq‘mry of Decorative Art in Mugheal Architecture, Motilal Banarasidas, Delhi.

Urevbo, O. Andrew, (1997) Culture and Technology, UNESCO, Paris

Bayer, Patricia, (1990) Art Deco Interiors, Thames and Hudson, Delhi

Hartt, Frederick. (1989) Art: History of Fainting, Sculpturc, and Architecture, Prentice Hall, NJ
Sivarama Murthy, (1997), Art of [ndia, Harry N Abrams, NY

Nath R, (1980), Art of Khajuraho, Abhinav Publications, Delhi.
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CAD -102: Funchmentals of Design. (1’! actical)
Internal Max. M: 40

Internal Min.P. M: 16
External Max., M: 60
External Min P. M: 24

Aim
To make students see, make and apprcc1atg, the basw design concepts. The first level includes the

vucabulaly of des1gn and pr mulplps of composmon This fevel includes 3D composition and study of

Volumes.
Learmng Outcome

e Student will be able *o uaderstand basics of de51gn concepts.
e Student will b able to vaderstard design & principles-of composition & 3D co'nposmoqs
Course Contentép
Unit I: Elements of*design, Textures and patterns in design,
Unit IT: Colour basics, colour theory, colour schemes,
Unit II1: Isometry ‘,_inv design,
Unit IV: Nature drawing, Human figure drawing, object drawing,

Unit V: 2D geometry, 2D maik making techniques, 2D visual communication techniques, Use of
formal elements in 2D visual communication, 3D geomelry, 3D making techniques, Communicating
design ideas using 3D making techniques, Use of formal elements in 3D visual communication.

Reference .
1. Breower, Geraid I, (1974), Elements of Design: Space, bavis Publications Inc. Worcester,
Massachusetts, ,
2. Bruce D. Kurty, (1987), Visual imagination- An introduction of Art, Prentice Hall, New
Jersev.

(W)

Hayashi Studio, (1994) Water Colour Rendering, Graphic-Shaw Pubiishing Co.

4. Richard Rochan, Herald Linton, (1989), Colour in Architectural Illustration, Van Nostrand

Reinhold.

Robert W. Gill, (1984), Manual of Rendering in pen and ink, Thames and Hudson, London.

6. Wong Wucius, (1977), Principles of Three dimensicnal Design, Van Nostrand Reinhold,

NY.

Wong Wucius, (1977), Principles of Two dimensional Design, Van Nostrand Reinhold,

NY.

8. Hanlon, Don. (2009), Compositions in Architecture, John Wiley & Sons.

9, Saraswati Baidyanath, (2001), The Nature of Man and Culture: Alternative Paradigms in
Anthropology, Indira Gandhi National Centre for the Arts.

10. Hartt, Fredrick, (1976) Art: A History Painting, Sculpture and Architecture, HN Abrams,
NY '

11. Brown Tim, (2009), Change by Design: How Design Thinking Transforms Organizations

and Inspires Innovation, Harper Collins. Q{ﬂ/
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Core Faper-3

CAD -103: Visualization & Brawing Tecimiques (Practical)
R T Internal Max. M: 40
Internal Min.P, M: 16

:  External Max, M: 60
) ~ "External Min P. M: 24

Aim
The aim of this course is to imderstand the method of vienalizing and drawing from natuic, cast and
product drawing. ‘ '

Learning Gutcome
» Student will be able to understand the methods & techniques of visualization & drawing.
e The student would be exposed to appreciation of drawing different products.

Course Centents '

Understand the techniques cf drawing such as pen and ink sketching; pencil sketching; pencil colour
sketching etc., for drawings from nature, cast and product drawings; method of representing positive
and negative spaces; light and dark tones etc.

Reference

o Broomer F. Gerald, (1974), Elements of Design, Space, Davis Publications Inc., Worcester,
Massacnusetts.
Dodson B., (1990), Keys to Drawing, North Light Publications, Cincinnati. ,
Mark W., Mary W. {1999), Drawing for Absolute Beginner, F&W Publications, Cincinnati.
Davis M.L. (1996), Visual Design in Dress, Prentice Hall, Canada. ‘
Graves M., (1951). The Art of Colour and Design, McGraw-Hill Book Company.

® € e
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Core Paper-4

CAD -104: Material Studiss (Practica))
, ' _ Internal Max. M: 40

Internal Min.P. M: 16
External Max. M: 60
External Min P. M: 24

Dl

Aim

Learners will be introduced to a brief history and introduction to 3D materials, tools and processes and
made aware of the range of possibilities cf different materials in their 2D and 3D application to design.
This may be done ﬂ’n’r\luﬂ1 ]P(‘hn‘nc !/ PPT Y\r}aonsﬂ-nhcud ! oseniches) Sdluplb‘b.

Learning Gutcome
o Student will be able to understand the properties of different material.
o Student will be able {0 understand the techniques, process terminology and tools of materials.

Course Centents
Material exposure could range from paper, fabrics, glass, metals, metal foils, plastics, acrylic, rubber,

- wood- natural/manmade, foam, Styrcfoam, sponge, leather, rexine, clay, plaster of paris, adhesives etc.

Techniques, Process terniinelogy and Tools can cover a range of metheds like — cutting, sawing,
carving, cutting, welding, driiling, joinery, pullshmg, constructions, mould making, modeng,
casting, gluing, stitchirg, embroidery, weaving, tying, dying, surface embellishments and manuai and
mechanical tools used for such explorations. '

Reference
¢ Building material Author Mr. G. C. Sahu & & Joy Gopal.
Building material Authar Rhavi Kitti.
e Weaving reference books of Textile Technology
Maria Dolors Ros Irijola, The Art & Craft of Ceramics

20



~ Cere 1’9_;_@-_5

CAD -105: Désign Principles (Practical) "
IR ' o : " Internal Ihax. M: 40
Internal Min.P. M: 16
External Max. M: 60
External Min P. M: 24
Aim " .
The aim‘of this unit Is to enablé’ learners to develop kncwlec-g° and mdvrst?ndlng of the i issucs that
have informéed duba-‘e od the pvrpo ses :md p“o'*essev of designr S
Learning outcomea o - - :
o Understand the relationship bctween forin and function
e Understand the principles of cultural and contextual asscciation
o Beableto. deVPIOp concepts through the exploration of materials, techmqueq and processes
o Beableto .develop concepts by the analysis of the needs of end-users.

Unit content

Harmony, Contrast, Froportion, Scalv, Rhythm, Balance, Emphasis, study of Artists, study of
Architects, study of Designers. Textures and Finishes of Hard Material, Texturss and Finishes of Soft
Material, Nature Photograpay, Product Photography, Aesthetics, Signs and Symbols, Packaging,
Branding & Ccopywriting.

Reference
1. Jenice Greenserg Ellinwsod, (“010) Fashion by Design, Fairchild Publications.
2. L. Borelii, (2007) Fashion [llustration by Fashion Desigrers Chronicle Books Ltd., US
3. C. Tatham, 7. Searan, (2007) Fashion Design Drawing Course, Barron’s Educational Series.
4. Karl Aspeclund, (£010) Lhe Design Process, Fairchild Publications. ' '
5. Tracy Jennings, (2011) Creativitv in Fashion Design: An Inspiration Workbook, Fairchild

Publications. ,
6. GJ. Sumathi (2002) Elements of Fashiorn and Apparel Design, New Age International
Publications.
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“Cere Paper-6
“AD -106: Design Method (Vractieal) . o
2 " "7 TInternzl Max. M: 40
‘ ‘ Sl ' : Internal Min.P. M: 16

T ‘ " External Max, M: 60
' ‘ I * ‘External Min P. M: 24
Aim

This unit aims to give learners opportunities to develop skills and knowledge in the develonment of
new prodicts or servizes in design ;)ath\\/';ly:s. :

Leaining outcomes = | ‘

1 Wi the'ahaess o8 h3 dedieh developmint oytle

2 Be able to vlan a project nsing the design develogment cyele

3 Be able to usc imagination and innovation in the development of a product

4 Be able to propose cesign impraverments to the production procass.

Unit content :

Writing Design Brief, Developing Ideas, Deveioping thnough Experimentation, Reviewing and
Evaluating Ideas in Progress, specialist Materials, Equipments and Techniques, Presenting Work,
Developmental Work, Strength and Weakness, Researching on 1deas, Ways of Gathering Ideas, Mind
IMapping, Mcod Boards. Xecording Ideas ior the Developmert Stage, Using Planning Skills,
Prototyping, Furpose of an Art and Cesign Portfolio, Different types of Portfolio, present an art and
design portfolio.

Reference
» How Fashion Works by Gavin Waddell Blackwell
s JFrancis D. Ching — Design Drawing Publisher Wiley
¢ Thomas E. French- Graphics Science & Design -



{(Year2)
Distribution of Marks

B. Des - Craft Accessory Design Part-IT

Duration

23

TR

Subject Theory Max Marks Min. Pass Marks Teaching
of Exam | Hours
CAD-201: History of 100 36 3 Hrs. 100
World Craft .
CAD-202: History of 100 36 3 Hrs. 100
Indian Craft
Subject —Practical Internal | External | Internal | External
Max.M.| Max. |MinP.M| Min.
M. P.M.
CAD-203: Terracotta 40 60 16 24 6 Hrs. 100
Craft & Lac Craft :
'CAD-204: Fashion & | 40 60 16 24 |6 Hrs. 100
Textile Material
Understanding{Practical)
CAD-205: Leather Craft | 40 60 16 24 6 Hrs. 100
CAD-206: Computer 40 60 16 24 6 Hrs. 100
Aided Design - Auto
Cad
NG
\Q/"ﬂ Ac
py. Re %*5“ (sss*“‘“
Universy A\?UR
W



; o Core Paper-1

Max. M: 100

Min D W 2L

CAD-201: History of World Craft (Theory)

Aim
The aim of this unit is to encoutage an understandmg of the social, psychological, cultural, historical

and commercial factors which underpin all world crafts history and practice across the spectrum of
subject specialism’s.

Learning Outcome
o Understand influences cn world craft and design actlvmes and outcomes through the

interpretation and analysis of information
o Beable to assess, interprat and evaluate information
¢ Beable to evaluate and present conclusions.

e Influences of World craft & Design in Craft

¢ Renaissance Craft

e Art Nouveau Craft

¢ Baroque Craft

e Rococo Craft
Unit-2

o Craft of Gothic Era

e Art Deco Craft

e Craft of Victorian Era
Tnit-3

e Craft of France

e Craft of Germany

o Craft of England
Unit-4

* o Craft of USA

o Craft of Italy

o Craft of China & Japan
Unit-5

e Craft of South East Asia

e Craft of Middle East

o Craft of Africa

Reference
o Around the world Crafts — Kathy Ceceri

o QGreat history reading books & Craft vaj, \@/’
2
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CAD-202- Histoxy'of Indian Craft (Theory)
' Max. M: 100

Min.P. M: 36
Aim
The aim of this unit is to encourage an understanding of the social, psychological, cultural, historical
and commercial factors which underpin all Indian craft visual arts theory and practice across the
spectrum of subject specialism’s.

Learning Outcome
e Understand the historical evolution and visual characteristics of the work of artists and
designers ' :
o Understand and apply appropriate methods of research and analysis
» Be able to apply the mﬂuences of historical, contemporary and contextual factors to own
practice
» Be able to synthesize research and present a professional and personal written study.
+ This unit would have helpzd you gain /develop a perspective on key attributes and features of
art movemernts. ' '
Unit-1 .
» [nfluences of Trading Technology & Travel in Indian Handicrafts
o Craft of Indus Valley Civilization

Unit-3
®
[
[ ]
Unit-4

]
®
[ ]
[
L}

[
Unit-5

[ 2

®

- Unit-2
e Craft of Medieval Period
o Craft of Mughal Era
s Craft of British Era

Tribal Craft of India _
Craft of Rajasthan & Gujarat
Craft of Jammu & Kashmir

Craft of Himachal Pradesh & Uttrakhand
Craft of Madhya Pradesh & Chhatisgark
Craft of West Bengal & Bihar

Craft of Orissa

Craft of Punjab & Haryana

Craft of Andhra Pradesh & Tamilnadu

Craft of Uttar Pradesh

Craft of North East

Craft of Maharashtra & Goa
Craft of Karnataka & Kerala

Reference

Glorious History of India — Nita Mehta

The Craft of research — Wayne C. Booth, Gregory G. Colomb, Joseph M. Williams
Crafis of India, Handmade in India - Aditi Ranjan, M.P. Ranjan

The Craft Traditions of India — Jaya Jaitly
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Corc Paper-3

CAD-203: Terracotta Craft & Lac Craft (Practical)
' Internal Max. M: 40

External Max. M:60
Internal Min.P. M:16
External Min.P. M:24
Aim
Thic 1mit aime tn develnn learnere’ nrantinal "‘"'f' 2z okl i torpooctic and 10 ZOnOiGi disign huin

which shows understandmg of h1storrca1 and contemporary terracotta & Understanding of Traditional
Lacquer Craft of Rajasthan. To come up with a range of different products using Lacquer craft.
Understanding and depth knowledge of Lacquer craft materials and techniques. New invention in the
Lacquer craft for new look and refinement.- Understanding the technique through practical
demenstration. A comparative analysis of the past Lacquer product work as compared to the present

Learning Outcome
o Understand the visral and tactile properties of terracotia materials

o Be able to develop designs for terracotta products
+ Be able o make terracotta products

o Be able to employ professional practice.

e Properties of Terracotta

o Different techniques used in Terracotta

o Surface finishes on Terracotta

e Potters Wheel

o  How to nee Tarracntta Furnarcs

o Glazing

e Market survey on Terracotta Products

e Case Study: Brands working with Terracotta
¢ Market Segmentation

e (lientg C‘nrrmontnf on

o Inspiration Board

o Design Development

e Product detail & Orthography

s Prototype Development

o Product Photography

» Packaging

s Branding
e Portfolio
(Lac Craft)

» Understand the visual and tactile properties of Lacquer materials
» - Be able to develop designs for Lacquer products

» Be able to make Lacquer products '

» Be able to employ professicnal practice.

Unit Content P
+ Properties of Lac . q" ”
o Different techniques used in Lac \L)V (/, i‘;d )
. JEPLLS oY f:?;mm
DY S Sy oL B’
ynivet 5‘1 ZJYUY‘
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Surface finishes on Lac
Colours available in Lac
Lac Craft Product Manufactu_ring Techniques
Lac Craftsman's workshop
Tools used in Lac Craft
- Lag Craft product Manufacturing process flow chart
e Case study: Brands working in Lac Craft
» Market Segraentation
e Clients Segmentation
e inspiration Board
+  Design Development
o Prcduct detail & Orthograpny
* Prototype Development '
» Product Pholography
s - Packaging & Branding -« -
e Portfolio

Reference

s Harappan Terracotta Art— D, P. S‘ldrma

e Paintin’ Pots — by Joyice McWilliams.

o Pots with a purpose — By Sue Bculev

e Pots of fun for everycne

o Terracotta The Techmaue of Fired Clay Sculpture — Bruno Lucche51 '
Lac Remedies in Pr a.cuce - Philip Bailey
e Lacquer Technology and Conservation — Marianne Webb

Core Paper4

CAD-204: Faahlon & Textile Matcrnl Undersmndm" (Practical)
Internal Max. M: 40
External Max. M: 60
Internal Min.P. M: 16
External Min.P. M: 24

Aim

This unit helps the students to study the science of textile fibres and analyze the use of textile fibre for
different seasons & the woven and knitted garment. This course would give a deep understanding of
how the method of weaving affects the final fabric and would help the students in the selection of
fabrics for the different lines created.

This course would provide the knowledge of finishing the fabrics constructed and the method of
ornamenting the same.

Learning Outcome
o Be able to exploit the properties of netural, manmade and sheet materials in their application to

fashion and textiles products

27 Dy Regmtrax (Acad )
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Understand different :,'>’fcm¢ of fabric manufacture and how these affect properties and

characteristics .
Understand the relationship between properties of fiores, fabrics and processing methods,
garment construction aud the need for economically efficient manufacturmn costmg

Student will be able to inderstand finishing & fabric eonstruction.

Student will'be able to. understand how to make samples with dying printing & embroideries.

Unit Content

Introduiction tH tw‘xtﬂes manutar‘mmc' of the naturst fibres; properties for natural fibres and
their significant use for different seasons; manufacturing of the. man-made fibres; properties of
man-imade iibres and their significant use for ditferent seasons.

Weaving types of weaves; identification of weaves; method of weaving; differences between
weaving and knitting types of }\mttmg, knitting types of kmttno identifications of knits;

crocheting tatiing non-woven

Grey. preparation, dyeing, printing, ﬁnlshmg, embr01d°ry stitcaes — hand and machine,
traditional embroidery of India.

Reference

Textiles - Revc'utxona*y }abrxcs for Fashion and Demgn

Abling Bina (2007) Fashion Sketchbook, Fairchild publications, New Yok,

K. Fletcker, (2008) Sustainable Fashion and textiles Design Journeys, Routledge Publishers
Arthur Cohen. Johnson, Jeseph J. Pizzut, (2009), J.J Piozzuto’s Fabric Science , Fairchild
Publications

Kum Thittichai, (2000} Experimental Textiles, Batsford Ltd. _

J. Udaie, (2008) Basics Fashion Design 02: Textiles at:d Fashion, AVA Publishing SA

C. Hallett, A. Johnston (2010) Fabric for Fashion : The Swatch Book, Laurence King
Publishing/

C. Liallett, A . Johnston (2010) Fatric For Fashio: A Coraprehensive Guide to Natural Fibres,
Laurence King Publishing.

E. Bradrock, M. Maheney, (1999), Techno Textiles: Revolutionary Fabrics for Fashion and
Design, Thames & Hudson. ,

S. Clarke, (20110 Textile Design, Laurence King Publishing.

Bernard P. Corbaman, (1983) Textile Fiber to Fabric, McGraw Hill International Edition.
Mary Cowan & Martha E. Jungerman, Introduction to Textiles, D. B. Taraporevala Sons &
Company Private Limited.

L
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CAD-205: Leather Crait (Fractical)
o Internal Max. M: 40

External Max. M: 60
Internal Min.P, M: 16
External Min.P. M: 24
Aim
This unit aims to deyelop ]eamers ‘practical making skills in leather and to generate design work
which shows understanding of historical and contemporary leather.

Learning Outcome
e Understand the visual and tactile properties of leather materials
. Be able to develop designs for leather products
« Be able to make leather products
o Beable to employ professional practice.

Unit Content
o History of leather
¢ Classification of Lcather
o Leather processing and printing
s Leather dyeing process- the dyes, the methods of dyeing, suitability of dyes, the processes
involved

» Leather finishing process- the importance, the processes mvolved
o Quality control in leather industry.
e Leather craft line- drawing of footwear
o Leather craft line- drawing of garments
¢ Leather craft line- drawing of belts, bags. other accessories efc..
Reference

e The Leather Craft Book — Pat Iills

The Art of Leather Craft — The Essential Tools & Techniques
Inside Fashion Business by Dickerson Pearson

Inside Fashion Design by Tate Pearson

n *_.' fOlen
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+ Core Paper-6

CAD-206: Computer Aided Design - Auto Cad (Practical) .
. R ' Internal Max. M: 40

External Max. M: 60
Internal Min.P. M: 16
External Min.P. M: 24
Aim
‘I'his unit intends to equip tiie students with concepts and principles of CAD perlaining to Design using
software like AUTGCAD and similer ones.

Learning Outcome
o The implemeéntation strategy will include practice and total use of all commands relate to

windows and AutoCAD for 1nal\1ng designs and

o 2D drawings
o Line composmonq to be taken Colour compositions, pamtmg in windows

 Drawing simple geometry obj viects and drafting of products

Unit Contents
o Introduction to AUTOCAD 2D
Starting & Closing AutoCAD
Screen Layout and Mouse operation
Pull Down Menu, Tool Bars, Command Window
Drawing file operation '
Creating Entities - Line - Arc - Circle
Erase - Redraw
Entity Selection
- Draw Toolbars
Hatch Patterns
Working with Text & Fonts Stiles
Modify Tool Bar
Editing with Grips o
Polyline and Editing of Polyline
Entity Tools
Using Arrays
Zoom options
Making Blocks and Insertion of objects
Specifying Units and Limits
Understanding Scale factors
Using Grip and Snap Modes
Standard and Properties Bar
Creating Assigning, Controlling, working with Layers and Line Types
Dimension Menu

Enquiry .
Printing/ Plotting the Drawings ' o _
Creation of sample drawing ) r ( —
M v A
LV aneD
e Introduction to AUTOCAD - 3D .Re%‘ﬁ‘hplast\‘
DYy W grsity 1@9‘
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Concept of Evaluation! Thickness

Use of 3D view point, Tripod and view optlon

Top, Side, Front view

Hide & Shade option

Dynamic 3D viewing - Perspective View

Use of 3D Face! 3D polyline /3 aimension

Use of UCS & UCS icon

Edge surface, Ruled surface, Revolution Surface & Tabular Surface
Wire Frame and Solid Modellmg

Boolean Functions

E rendering

Concept of Slides and Scripts

Model Making

Use of Layers and Colours in 3D

Adding Shadows and Materials

Background Scenes & light effects

Insertion of Landscape & people

Export and Import of 3D model to and from 3D Studio -
Sample Project

Reference -

o Teyapoovan. T., Engireering Drawing with Auto CAD 2000. Vikas Pub House Pvt Ltd, New
Delhi, 2000. ' ,

= Parker, Daniel and Rice, Havert. Inside Auto CAD Daniel, 1987.

e George Omura, Auto CAD, Release 2000.

o OscarRiera Ojed , Lucast Guerre, Hyper realistic Computer Gcnerated Architectural
Renderings .

¢ Gluliano Zampi Conway Lioyd Morgan, Virtual Architecture.

i [T
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{Year 3)

Distributicn of Marks

B. Des.- Craft Accessory Design Part-1[i

[ rrat | Teaching |
ion of Hours
Exam
CAD-301: 100 36 3 Hrs. 100
Professional Practice B )
CAD-302: Wood 100 - 36
Ceramic Glass, Light : : 3 Hrs. 100
Metal in Art & '
! Design
Subject --Practical Internal | External | Internal | External
Max.M. | Max. M. | Min.P.M. | Min.D.
M.
CAD-303: Woed in 40 60 16 24 6 Hrs. | 100
Art & Design
CAD-304: Ceraimic, |40 - 60 - 16 24 6 Hrs. | 100
Glass in Art & '
Design .
CAD-305: Light |40 60 16 24 6 Hrs. | 100
Metal in Art & .
Design
CAD-306: Virtual 20 39 8 12 4 Hrs. | 50
Prototyping 3DS :
MAX )
CAD-307: 20 30 8 12 | 4Hrs. [50
ELECTIVE(Choose
any one)
a. Product
Photography
b. Fashion
Accessory
c. Visual
Merchandisin
g
d. E-Commerce
for Product
Life Style

{ " Subject Theory l Max Marys Min. Pass Marks

Zi i Acad.)
| _Registrar (4
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CAD-3 1:P'if*‘siA()n;xfl.”I"rap;tic‘c.'(;Théo‘ly) -
ARSI Frofsion Tracee T Max, M: 50

Min.P. M 20

Aim
The aimn of this unit is to extend Jeamers’ khowledge of professional practices within their specialist

area and to rzlate these to personal goals and career opportunities.

r - ) ] .

Learmng Ouecoine N
o Beablsto plare tnemselves and’ tnelr work i 1n the context of their selected discipline

o Understand their "pcu'ths areaand the career opportunities avalld‘wlp
o Beable to develop and.present a professional portfolio in an appropriate format
o Understand how to promote therseives and their work professionally.

= . oo PN

Usitl
s Goal setting: e.g. il 1"h S‘VOT anal /olS Belbin questionnaire, splf-rvﬂectlon brain

storming, dccmlc,, ;° 'lsplratlons need wants, transferable skills, action plans business
plan

o (Career azrectzon €. g cauoatlo'lal employmcnt work experlence Lusiness start-up; freelance,
part ume apprvnnceslnp, new ducctlons gap year .

Uhit-2

o Aspirations: e.g. creative, managerial, tearn working; autonomyy, personal ethics e.g. causes;
envitonmental, ecom»rr]cal charitable, educational; short term, long term

J Respoaszl).uttes {0 agen‘cs, spongois; clienis; emplovers e.g. meeting deadlines, respecting
confidentiality, settling bills; to consumers e.g. protection of consumers, supply of quality
work: to self -e.g. comc-mce, costing, salaty, ellncm lecal issues

Unit-3

o Research: through marketing information; mtervmhb, collecting and collating data; past
experiences; industry contacts

o Considerations: gualities required e.g. v1saal competence, ccmmunication skills, confidence,
“team working skiils. experience, empalhy, resilience, hard work, niegotiation skills; practical
e.g. money, cost of living, distance to travel, family commitments, working COI’ldlthnS
potentiai colleagues, promotional prospects

o Practicalitios: ¢ c.g. personal and public 11ab111ty, insurance, taxes, freelance, self-employment,
fees structures, negotiating, using agencies, copyright, intellectual property, contracts.

Tnit4
o Portfolio: format e.g. paper-pased, CD, video, interactive medla supporting information e.g.
focus, intentions, developinental, {inished, research, evaluation
o Organized: e. -8 structured, clarity, cohesive, creative, chronologlual descrlptlve
[ o PPURS Lommiim it meme rwy 1. . | | DO,
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Unit-§

Personal qualities: c.g. attitude, dress, manner, speaking, listening; strategic e.g. adjusting to

L4
situation, trouble shooting, varying circumstances

o Presentation skills: e.g. forinal, informal, oral, visual, finished, wcrk in progress, interview
iechiniques

o Personal developmen:: e.g. confidence, diplomacy, verbal communication, positive attitude

o Promoticnal opportunities: e.g. exhibitions, trade fairs, competitions, displays, shows; events
e.g. receptions/frivate views, fiim premicres, celebrity endorsement, trace publications;
interiet e.g. social networks, biogs; use of media e.g. editorial, intérviews; perscral promotion
e.g. busincss cards; CV, personal statement, posteards, flyers

Reference
e Professional Practicz - K. G. Krishnamurthy & S. V. Ravindra



~ Core Daper-2

CAD-30:Z:' (Wood, Cél;ahlic, Gr‘sa, Light metal) in Art & Design (Theory)
| ) Max. M: 100

Min. P.M: 36
Aim o
The aim of this unit is to extend learners’ knowledge of Wood, Ceramic, Glass, Light Metal i in Art &
Design their specialist area and to relate these to peruonal goals and career opportunities.

Learning Outcome ‘
e Understand how to promote themselves and their work professionally.

‘s Personal developraent, confidence, diplomacy, verbal communication, positive aftitude
o Understand the visual and tactile characterlstlcs of Wood, Ceramic, Glass, Light Metal in Art
- & Design -
o Understand. pmfess‘onal pl?ctxce in working with Art & Design and associated materials.
Unit Content
Umt—l _ '
* Aesthetic Craractprlctlcs of Art & Demgn
- o Funotional Characteristics.of Att & Design
» Historical research of Art & Design
s Creative Potential of Art & Design
Unit-2 : ,
e Wood Craft Product Manufacturing of Art & Design
¢  Wood-Hand & Machine Making Processes
*  Wood Production Methods Proceqses
e Design Development of Wood-Art & Des,gn

» (Cace ‘Qh"q" “Tr\nr‘ Dvr"‘]‘ cts Pv{anulucm. ingi Luuuou_y

e Ceramic Materials

¢ Ceramic Products Manufacturing Process

e unctional characteristics of Ceramic and Art & Design
o Different kind of Ceramic products of Art & Design

o Case Study: Ceramic Products Manufacturing industry

e Aestiietic Characteristics of Glass

e Functional Characteristics of Glass

¢ Histcrical research of giass-Art & Design

o Creative potential of Glass — Art & Design

» Materials and equipments used in Glass Marufacturing

Unit-5
» Packaging & Branding with Art & Design
e Computer Aided Design
e Finishing and Design Development
e Documentation & Presentation
¢ Portfolio -
Reference

s Case Study: All (Art & Design) Products Manufacturing Industry



Core Paper-3

Internal Max. M: 40
External Max. M: 60
Internal Min.P. M: 16
External Min.P. M: 24

CAD-303: Wood in Art & Design (Practical)

Aimn . : _ .
In this unit jearners Wul develop their understanding by generating and refining design ideas and

develop their practical making skills in preducing outcomes using wood and wood-based materials.

Learning Qutcome
» Understand the wsvax and tactlle characteristics of wood

» Beable to develop designs and communicate ideas
e Be abie to make products using wood and wood-based materials
« Beable to employ professional practice when working with wood.

Unit Content o
o Aesthetic Characteristics of Wood
o Functional Characteristics of Wood
e Tactile characteristic of Wood
s Vlsaal characteristic of Wood ‘
~ Tj”‘"‘ rical research of Wood Products
o Different Markets of Wood products
e Different kind of Wood products
e Wcod Craft Products Manufacturing Process
e Hand & Machine Making Processes
¢ Production Methods
o Case Study: Brands working in Wood Craft
s Legislation, Ethical & environmental considerations
e Design Development
s Product Detail & Orthography
e Computer Aided Design
o Prototype Development
¢ Packaging & Branding
o Portfolio

Reference

e Relief Carving Wood Spirits — Lera S.
e Gordon Wood — The Nature of Art

34



CaD-304: Ceramie, Glass in Art & Design (Practical)

Aim

“Core ! 1per -4

Inteiral Max. M: 40

External Max, M: 60
Internal Min.P. M: 16
External Min.P. M: 24

This unit aims to develop learners’ practical makmg skills in Ceramics, Glass andto gcnerate design
work which shows understanding of historical and contemporary Ceramics, Glass aims to develop
learners” skills and undcxstandmg of the manufacturmg processes and applications of Ceramics, glass
and the funct1onal, decorative and aesthetic potential of Ceramics, glass in art and design.

Learning Cutcome

Understand the visual, tactile and tactile properties of ceramic, glass materials
Be aole to develop designs- for ceramic products
Se able to make ceramic preducts

L 4

s Beable to empiny pxofussxonal practice ,

»  Be able to prodice a porifolio of developmmt work fo meet creative intentions

e Dc ablc to respoand to design requiremiénts

° dnuel Qt'md plOf\.SSIO*lEl] practxc :n working with ceramic, glass and associated materials.
Unit Content ‘

®

Ceraniic, glass Malerials
Visual properties of Ceramics, Glass Material
Tactile properties of Ceramics, Glass Material
Functional Characteristics of Ceramics, Glass
Historical research of Ceramics, Glass
Different Markets of Ceramic, Glass products
Different kind of Ceramics, Glass product
Ceramic, Glass Prodvets Manufacturing Process
Surface Decoration
Finishing ,
Case Study: Ceraniic, Glass Products Manufacturing Industry
Materials and equipmeiits used in Glass Jewellery Manufacturing
Glass Jewellery Manufacturing Preccss
Contemporary Enamelling
Materiais and equipments and Supplies
reparation of enamels and melting
Firing Proceduras
Sgrafitto
Wet Packing
Cloisonné
Foil Technique 3
Documentation & Presentation
Legislation, Ethical & Environmental Consideration
Design Development
Product detail in Orthography
Computer Aided Design .
Prototype Development

i
=
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LUl IS

o Tackaging & Branding
o Portfolio

Regerence
e Ceramic Design- Johun B.Kenny
e Ceramic Design- Daab ‘
e The Ceramic Design Book- Val M.Cushing
e Masterpicces of Art Nouveau Stained Glass Design- Amold Isyongrun
« Viennese Stained Glass Decigns- Iranz C. Renner and Max Scemann

o Stained Glass Fattern Book- Sibbert JR

N - &d-)
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CAD-; 505 ng 1 Mc ;1n Ar‘ {1 Des "n {Fr%tluxl)
. futernal Max. M: 40

R . - External Max, M: 60
| S Internal Min.P. M: 16
N External Min.P. M: 24
Aim o
This unit dll’ﬂo to dove;cp icarneis’ practical kills and understanding wnen working with light
metals and i m tlanolau ig designs into 3D cutcemes.

Lefu ning Outcomo o

Understand the charac*erlatlcs of hght metals

Be able to develop ‘designs and communicate ideas

e Beable to use construction and finishing techniques to prodice 3D outcomes
Be able to employ professional practice when working with light metals.

Unit Content ,

s Visual Chara cteristics of L.gl Metals
« Tactile \_,ualal.tc.i. isticy of Light Metais

.+ Functional Characteristics of Light Metals

" » Historical rescarch of Light Metals
o Hand & Nachine Makmn processes
+ Surface Decoration
o Light Metal Products Manufacturing Process
o Surface Decoration
» Health& Safety
o Case Study: Light Metal Products Manufacturing Industry
e Legislation, Ethical & Environmental Consideration
« Different kind of lignt inetal product
o Design Development :
» Product detail in Orthography
»  Computer Aided Design
» Prototype Development
s Packaging & Branding
« Portfolio

Reference
o Designing with Light - Jason Livingston =~ 72727
o Jewellery Concepts ang Technology CGFPI UNTRACHT — Rebett Hale - London

Mﬁ {gjﬁlﬁ
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CAD-306: Virtual Pirptqu’ping 3DS MAX (Practical) .

Aim

~ Core Paper -6

Internal Max. M: 20
External Max. M: 30
Internal Min.P. M: 8
External Min.P. M: 12

Luxrnme Outccme L

 J
t
[

Umt Con ent

L)
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*

?

@
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Pe. a ule to muunula.e product en'uronments to meet design requirerens.

Be ablc fo regpend ‘0 aesthetic and funct(ollal ‘requircments of a product demgn Brief

Be able to emr,IO} te;,hm al processes. to 2 product brief

.Pe U c;ctam now'to ‘operate ac a professional product designer

niroduction 1. Introduction 2. Basic interface and layout study 3. Basic and extended
pmmtlwe 4. Basic layout setting for product.
Modelling 1. Edit Poly Modelling 2. Extrude 3. Chamfer 4. Cut and Slices 5. Symmetry Mirror
Modelling 6. Designing a table and chair 7. Designing a prcduct using box 8. Lines and Nurbs
9. Importing a plan from AutoCAD/ Vectorworks 10. Making a product 11, AEC extended.
Modifiers 1. Compound objects a. Connect b. Scatter c. Pro Boolean d. Loft e. Terrain 2. Bend.
Laper, 1wist, Stretch, Skew 3. KD 4, Lattice
Lights 1. Gmni, Spol, Direci Lights 2. Sky light and Light tracer rendering 3. nght effects
Camera . Free and Target camera 2, Camera Animation
Texturing 1. Diffuse and Bump Mapping 2. ink and pamt 3. Enwr(mmcnt and ba»k ground
iinages 4. 1\/ aterial library/Architectural Materials
Particles and Dynamics 1. Partlcle systems (Rain System) 2. Object Properties and motion blur
Rendering (mental Ray} 1. Rendering images 2. Rendering moving.images :3. VRay Image
rendering 4. Global Ti lumn ation annd HDRI rendering
Hinal project

Reference

Autodesk 3ds Max 2013 — Bible - I\ehv L. Murdock
3ds Max 2012 — Keily L. Murdock
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Core Paper -7

CAD-367: Eleétive-(Cllédée any one)(Practicai) ‘ Internal

Max. M: 20
) External Max. M: 30

Internal Min.P. M: 08
External Min.P, M: 12

s

a) Product I’hotogrziphy
Aim . ‘ ,_ .
This unit aims to develop leainers’ skills and understanding in Product Photography.

Learning Outcome
» DBe able to use space and equlpment _
» 'Be able to uge sets, lights and backgrounds.

Course Content
- Various aspec;s of photog1 aphy including lighting for indoor & outdoor, handling of studio equipment

and set planning & compr‘s’txon

Reference . ' ' ‘
» How to Set Up Pholography Lighting for a Home Studio Kindle Edition by Amber
 Ruchards (Author)
» Photo Studio I‘notngraphv Kit 3 nght Bulb Umbreila Muslin 3 BdCKdI‘Op Stand Set

Elective
b) Fashion Accessory

Aim
The aim of this unit to impart intensive training fol complete understanding of fashion accessories,
techniques and process, product develcpment and quality, market intelligence, management and

operational methods.

Learning Outcome
o Student will be able to understand about fashion accessories.
o Student will be able to understand the techniques & process of fashion accessories.
e Student will be able to understand the product development, quality & marketing aspects.

Course Content
Lavquer Crafl Accessories, Textile Crall Accessories, rashion Jewellery, Wood Cratt Accessories,
Metal Craft Accessorics, Leather Craft & Packaging.

Reference L »
¢ Encyclopaedia of Fashion Accessories author
o Fashion Accessories- The Complete 20th Century Source book Hardcover — Septembér 2000

by John Peacack {Author) o
D [
CE
!

- Dy. Registrar (Acad.)
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Elective
¢) Visual Merchandising

Aim
This course would require the students to develop werchandising plan for the women’s apparel The

basics of visual merchandising, display windows, planning etc., would be covered in this course.

Learning Outcome
o Present and coordlmte merchandise so that related goods are shown in a unique, desxrable and

saleable manner.
»+  Appl ,' ba ic uesrn pr:nc1ples a'ld colou1 taeones to the constructlon of promotlonal displays

. Unoersfahd ‘he basic, fun ctions of refail store operations including store location and layout,
snonpmo centre. anaxvsm retan mar.{Bt segmentation and strategies, and the merchandising

.omix.

» Prepare and execute cuupla) s for e\hlbmons and plomotxonal evcnts usmg the visual dynamics
of light as a design elemnent.

Course Content
Merchandising concepts and tiseories tools and techniques for merchandise display, windows; creative

thinking for merchandise display, store layout, display, fashion retailing

Reference
1. Laine Stone, Jean Samples (1985) Fashion merchandising- An Introductlon McGraw Hill
Book Co. 1985
Taarnow, Guerreiro & Judelio, (1995) Inside the faslnon Business
Swapna Pradhan, (2007) Retailing Management, Tata McGraw Hill Publishing Co. Ltd.
A.J. Lamba, (2003) Th: A:t of Retailing The Tata McGraw Hill Publishing Company Ltd.
Martin M. Pegler (201 1) Vistial merchandising and Display, Fairchiid Publications.
Judiih Bell, Kate Temus, (2011) Silent Selling: Best Practices and Effective Strategics in
Visual Merchan dlsrwg Fairchiid Pubiications.
7. Karen M. Videtic, Cyntiia W. Stecle, (2009) Perry’s Department Store: A Buymg simulation
for juniors, Men’s Wear, Children’s Wear, & Home Fashion/Giftware, Fairchild Publications.

SR

Eleetive
d) E-Commerce for Product Life Styl°

Aim

The aim of this unit is to develop understanding of the dynamics of oniine business and online buying
behaviour to create a consumer-oriented online business strategy along with holistic knowledge on
procuct development for E-Commerce platform.

Learning Outcome
o Student will be able to understand global online business sensibilities.
e The student will be able to understand Global Online Business Industry.
e The student will be able to understand with the knowledge and skills required to manage the
online venture for a long period of sustainable profits, but will also challenge them to achieve
career goals by fueiling their passion.

Unit Contents . ‘) /) K W

T rcsd)
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Snfine Industry Appreciation and Disiness World, Pundamentals of Management, Creative
Managerial Leadership, Ma"ket Dy namice, Tasaion & Lifestyle Products, Fundamentals of E-
cominerce. _

Digital Marketing, Merchandising, Sourcing and Veador managcinent, Project Management-, Long
Industry Attachment, Specialisation la Customer Relations Management, Specialisation
1b Advanced Data Analytics, Specislisation 2a Visual Communication, Specialisation 2b

Uaer E q;ergem,e Design & Business Plan

Reference ‘
o Enterprise Resource Plann ng System Author Daniel E. O’leary.

o Enterprise Resource Planning Author Ravi Shankar & S. J alswal
o E-Commerce Get it Right! Author Ian Daniel.

(Year 4)
Distribution of Marks

B. Des - Craft Accessory Design Part-1V

Duration | Teaching
of Exam | . Hours

" Subject Theory Max Marks Min. Pass Marks

CAD 401: Brand

g
Gvas Up“lbll \.

100 36 3 Hrs. 100

CAD-402: A 100 : - 36 3 Hrs. 100
Entrepreneurship :

Subject —Practical

Internal
Max.M.

External
Max. M.

Internal
Min.P.

External
Min.

M. P.M.

CAD-403: Range 40 60 16 24 6 Hrs. 100
Development-
Personal Luxury
Brand

CAD-404: Design 20 30 8 12 4 Hrs. 50
Portfolio

"CAD-405: 40.

69 16 24 6 Hrs. 100
Sustainable Design
(Eco Design, Social
Cause, Green
Mar}'eting\ Mentored
by Indust

CAD- 40o Profes- 20 30 8 12 4 Hrs. 50
sional Practice
(Internship &
Industry Mentored)

| (Documentation &

CAD-407: 40 60 16 24 6 Hrs. 100
Dissertation :

Visual Presentation,
practical
aspects)(Industry
Exposure)

Day [W&/f
Y3 Dy, Registrar (Acad)

Umvcrs1ty of Rqasthan
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Core Paper-1

CAD-401: Brand development (Theory)
' Max. M: 100

Min.P. M: 36
Aim .
A brand is a phllosophv of'a d351gner transformed in to value added products. Generally, consumers
recognize brands by names which could be logos or unique colours. A brand successfully makes
recognition, through coming up with distinct design features such as style, colour or use of certain
features unique to the brand. Here a student thinks about a very important variable of design called

‘design philosophy which is unique and is thinking how to transform ones design philosophy into

fashicn and lifestyle products. Therefore this part of the project holds maximum importance in this
assignment. _ . :

Learning Outcome
Towards the completion of thiz unit a student would think about the brand philosophy and

dev mel'ﬂclll with above pammctc' S '
The student will be able to dcveloo own brand.

Unit -1
o Un derstand the concept
Design thinking
~»  Knowledge and understanding
+  identify relevant research
Unit-2 * ’
»  Skills and abilities
= Ability to work individually
o Team working '
e Judgment and approach
o Potential and limitations
o Responsibility

« International market and strategy

o Strategic Brand Management

e Quantitative Marketing Reszarch Methods
e Logical rcasoning

o Laws and Bye laws

) Trends and forccasts
o Brand Philosophy with Logo
e Inventions aftecting the future

Reference
¢ ' Rethinking Place Branding, Comprehensive brand development for CItleS and reg1ons Author

Mihalis Kavaratzis — Galy Warnaby & Gregory J. Ashworth.
¢ Make a name for yourself Author Robin Fisher Roffer.’
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Core Paper-)
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CAD#(}Z:__‘{;,'n{'rep:_'er.glu;ship (Theory) Nax. M:'100

ot o7 MinP.M:36

Alm,,. C e ' L ST '
Thrr course would r"*roduce thn s{uaemb to the <oncept of setting up a smali scale industry. The

stadents would be motivated through drfferert activities to identify the entrepleneurlal competencies
and propare a business proposal for starting a fashion enterprise of their choice.

Learmng Outcome ' .
o Student will be able to understand about entrepreneurship and evolution of entrepreneurship.

o Student will be avle to understand crea’rmg and starting the venture.
Student w111 be able to understand managmg, growing and endmv the new venture.
‘atudf‘nt will be ablc to undcrsta'ld entreprencarshrp Development and Government.

C,'ou'rse centent

Tmitl .

Intreduction o Enty epreneurshlp -E1 treplereur- mearnn unportarlce Quahtres namre types,
traits, culture,” similarities ard sconomic differences belwmn Entreprenéur and intrapreneur.
Entrepreneu ship development, its T mortarce ‘Role of Enlrcpreaeurshrp, entrepreneurial environment.
Unit-2

Evelution .of Entreprereurs - Entrepreneurial promotion, Training and dsveloping motivation
factors, mobility of Entrepreneuss, Enirepreneurial change, octupational mobility factors in mobility,
Role of consultancy or gamzatrom m promoting Entrepreneurs Forms of business for entrepreneurs.
Unit-3 :

Creating and starting the venturc - Steps for starting a small industry- selection of types of
organizatious.

Unit-4

Managing, growing and ending the new veature - Preparing for the new venture launch-early
management decisions Managing early growth of the new venture-new, venture expansion strategies
and issues, Going public endlhg the venture. :

Unit-5 . .
Iutreprencursiip Developiment and Governmeni - Role of Central Govamrrrent and diate
Government in promoting Entrepreneurship, Introcuction to various incentives, subsidies and grants,
Export Oriented Units, Fiscal and Tax concessions available, Wemen Entrepreneurs- Reasons for Low
numbers or no women Entreprencurs, their Role, Problems and Prospects.

- Reforance

1. Vasanth Desai “Dynamics of Entreprencurial Develepment and Management Himalaya
Publishing House.”

2. N.P. Srinivasan & G.P. Gupta, Entreprereurial Development, Sultan Chand & Sons.
3. P. Saravanavelu, Entrepreneurship Development, Eskapee Publications.
Satish Taneja, Entrepreneur Development, New Venture Creations.
5. Robert D. Hisrich, Michael P.Peters, Entrepreneurship Development, Tata McGraw Hill
Edition.
P
M 3)
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Aim

( Cre  Paper-3 1‘)er-3

CAD-403: Range Developmeni- Perscnal Luxury Brand (Practical) o o
_ e ‘ ' Internal Max. M: 40
S | External Iax. M: 60
A ' Internal Min.P. M: 16
External Min.P, M: 24
in vconcmycs, a luxwy ,g;oorl is. a.good for which demand increases more than proportionally
as income rises,.and is a co ntrast 10 a "negessity good", for which demand increases proportionally less
than income. Luxury gocds are said to have high income elasticity of demand: as people become
wealthier, they will buy more and more of the luxury good. This aiso means, however, that should
there be a declme in 'ncwle its demand will drop. Income elastlclfy of demand is not constant with
respwt o income, and may change sign at different levels of income. That is to say, a luxuxy good
may ‘J\w.e a..mm.l good or even an inferior good at differcul wwome Ieveis, ¢.g. a weallily person

Stops bu) ing’ increasing numbe rs of luxury cars for his automobile coliection to start collecting
alrplancs (at suc 1:1n muonc Lvel the luxury car woald become an inferior good).

Le‘nnmo Outcomc B
s Towards (ie co n\p i¢tion of this unit a student would think about the luxury brand philosophy
gnd developmenf with above parameters
. -'}._he studert will be able to ocvelop own luxury brand.

Unit Coutent
o Whatis Luxury Brand
o Giobal Luxury Brands of Craft product
o Influence of Pashion in Luxury Craft product Brands
e Trends and infivences
» Fommslmo o
° Supply Chain Mane, g,emenl
¢ Branding
o Packaging
» Visual Merchandising
o Case Study:’any one Luxury Craft preduct Brand
« Coilection Analysis
+ Market Segmentation
»  Client & Mood Roaid
o Inspiration Board }
» Decsign Development S
e - Preduct Detailing
s Frototyping
» Product Photography & Portfolio

Reference
»  The cult of the Luxury Brand — Rddha Chadha & Paul Husband.
» Luxury Brand Management — A world of Privilege — Michel Chevalier & Gerald Mazzalovo.

3
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CAD-494: Design Porifelio (I'racticai)
' L Internal Max, M: 20
External Max, M: 30
Internal Min.P. M: 08
External Min.P. M: 12
Aim
Design porifolio is the expressicn of student to translate themes into design Here one gets inspired by
different themes which could be art movements, sport, historic eras, music, dance , culture , nature,
traditions etc. and picks out tangible and intangible elements which are to be used as design elements
in the collection. The ability of a designer to exhibit and use design clements is highlighted which is
further on translatcd into Drojects A portfolio is an exhibit of the overall knowledge of the student
work which he/she has gained through the course of four years. The purpose lies in promoting the
skilis of students in a single format.

Learning Outcome
Students will present a portfolic of all the files/ folders/ projects created during the course of studv in]

to ill year. The portfolio sheuld include projects, industrial visit reports, any other projects made
during the academic session. The external examiner will evaluate the portfoiic and take a viva of the
student.

References

Re glstf&f



Core Paper-5

CAD-4GS:,St:sf:iix_1:i1_>{e Design (Eco Design, Social Cause, Green Marketing) Mentored by
Industry (Practical) ' '
' , Internal Max. M: 40
External Max. M: 60
Internal Min.P. M: 16
External Min.P. M: 24
Aim )
Sustainability is regarded as the future of fashion design sector. A student should have learning
experience to implement ‘sustainabie ‘strategies %o create a collection for fashion design. Now
sustainability is a very complex concept when it comes to input it into fashion industries on the whole.
When it comes to fashion design a fashion design student shall concentrate on designing the
PRODUCT.

Learning Qutcome -~
«  Studont witl e abic o understand Dow 10 Implement sustainable strategies to their
cesigning a collection for fashion design.
e Student will be able to understand the product development to the final process of
marketing it to the consumer, '

Course Content
This unit is describes the extent of the project. It contains product developmeni to the final process of
marketing it to the ccnsumer. Hereby ihe project shall be divided into certain stages in order to
structure the ideology.

e State-1- Product Development

e State-2- Marketing the product

e State-3- Where to retail

Reference

o Sustainable Fasiion & Textiles author Kate Fletcher
o The sustainable design book author Rebecca Proctor

L%




Core Paper-6

CAD-406: Professional Practice (Internship & Industry Mentored) (Practical)

Aim

The aim of this unit is to extend learners’ krowledge of professional practices within their specialist

Internal Max., M: 20
External Max. M: 30
Internal Min.P. M: 08
External Min.P. M: 12

area and to relate these to personal goals and career opportunities.

Learning outcomes

e Be able to place themselves and their werk in the context of their selected discipline

o Understand their specialist area and the career opportunities available
¢ Understand how to promote themselves and their work professionally.

Course Content

Goal setting, Career direciion, Responsibilities, Research, Presentation skills, Personal development &

Fromotional opportunities.

Reiference

» Enhancing Professional Practice Author Charlotte Danielson.

49
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CAD- 40”' st“ertatlon (I)o"umeuule n é me I‘resentatlon, practlcal anect)

Internal Max. M: 40
External Max. M: 60
Internal Min.P. M: 16
External Min.P. M: 24

Each student w11] have to subinit a dissertation comprlsmo miniraum 1000 words with Visual material
and resource bibliography, conciusicn, Public collection etc. under the guidance of the supervisor
choosing the dissertation topic preparation and presentation of a written document & visual
presentation, practical aspect witi 10-t0-15 photographs.

The topic of the dissertaiion wiil ve closely related as regards to major subjects. Its meant to reflect an
understanding of the critical. historical and philosophical Tssues from the past of present in conclusion
and their intellectual sonrces or a theme analysis.

The writien assignment bas to be submitted one week before the final examination of the practival
works, which will be submnitted in 3 copies duly signed by the Guide and the Head of Department in
ilic prescribed format. The evaluation of the dissertation shall be based on the quality of the Written
assignment and the overall performance of the student. The evaiuation of the dissertation papers will

be conducted by a Board of internal /subject teacher and external examiners.

Industry Exposure

The student would be given au opportunity to visit the environment of different departments of
Iudustry.
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